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Factories: 


LEIPZIG and RIESA a. d. ELBE, Germany, GRASSE, France. 
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Geneva, Switzerland. 
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THE AMERICAN PERFUMER 











MANUFACTURE, 


SPECIALTIES : 


ALMOND, 
CARDAMOM, 
CELERY, 
CLOVE, 





IF YOU 


-_BUY 


STAFFORD ALLEN & SONS’ 


IN ORIGINAL CONTAINERS. 


CORIANDER, LAVENDER, 
CUBEB, ORRIS ROOT, 
JUNIPER BERRY, PATCHOULI, 
GARLIC, SANDAL WOOD. 


Samples and prices can be obtained from your oil house, or from 


UNGERER & CO., 273 Pearl Street, New York. 


REQUIRE 


PURIST F 


ESSENTIAL OILS 

















Short Crop 
High Prices 








Quality ? 





with otto of questionable merit, will buy 


ROSE OIL, Artificial 


(SCHIMMEL & CO.) 


all temperatures. 


Seat free with a sample of the oil. 


FRITZSCHE BROTHERS 


82 Beekman Street New York 





The careful buyer, this season, instead 
of running any risk of injuring his products 


limited quantity of the best, and use with it 


This synthetic may be had free from 
stearoptene, and makes cloudless solutions at 


See page 50 of our booklet: ‘Practical 


Notes on Modern Perfumes and Aromatics.” 


a 




















ESTABLISHED 1884 





ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST., NEW YORK 
87 FRANKLIN ST., CHICAGO 





LAVENDER OIL 


9 
Bertrand S GERANIUM OIL 


BRAND KANANGA OIL 
ORRIS-CONCRETE 


RHODINOL-ROSE. 


. + 
Ccrvennelen $ hasan sae 100% 


aRAND MUSK-AMBRETTE. 100% 
BOUVARDIOL 100% 
DIANTHUS 
JACINTHEA 
NARCISSE. 
TREFOL 


ORRIS-CONCRETE 











THE AMERICAN 


WE CAN 


AND DO MAKE TALCUM, COLD 
CREAM AND THEATRICAL 
CREAM BOXES, 

And everything in Lithographed 
metal packages, for the 


Perfumery and Drug Trade 
Prompt Deliveries 
Perfect Fit 
Pers: nal Attention to Orders 
Prices and Samples on request 








PERFUMER 


GLASS, WOOD, TIN, PASTEBOARD, Ete. 





Labeling Pastes 


FOR 





Does not mould, crust or spoil 








Knight Manufacturing Go. 


DAKLEY & €O 85 Schermerhorn Street 
reo Ste BROOKLYN, N. Y, 





Also CONDENSED PASTE POWDER 


1 lb. makes 2 gallons snow-white paste 


FOR PARTICULARS ADDRESS 


ARABOL MFG. CO., New York 














TALC 


—————————— = = 





Foreign and Domestic 


ALL GRADES TALC 


White for Prices 


W. H. WHITTAKER 
245 Front Street 


New York 































FIFTEEN 
THOUSAND 
A WEEK 


One of our customers formerly used pasteboard boxes 
for putting up his talcum powder — about five thousand 
two-ounce packages a year. We suggested he try our 
Decorated Tin *‘ Stopper’’ Top Boxes. 

His first order was for five thousand — our minimum 
quantity. 

Within two months he ordered ten thousand more, 
saying, ‘*Please rush our order.’’” We did so, and now 
he is using fifteen thousand boxes a week. 

We'll furnish this customer’s name if you ask us to, 
so that you can verify what we say. 

Samples of our work sent upon application — without 
cost —to you. 


AMERICAN STOPPER CO. 
wero LIN BOXES snes: 


3 Verona Street, Brooklyn, N. Y. 
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TALC HEADQVARTERS 


STANLEY DOGGETT 
101 BEEKMAN STREET, NEW YORK CITY 








IMPORTER AND MANUFACTURER OF ALL GRADES 
Write for Samples 











Essential Oils 


SOLID CONCRETES POMADES 
NATURAL LIQUID ESSENCES 


In conformity with our long-established 
practice of furthering the interests of 
AMERICAN PERFUMERS, 
we discourage the importation of finished 
perfumes, concentrates, mixtures, &c. 
Our complete line includes RAW MA- 
TERIALS ONLY, and of one grade, 
THE HIGHEST. 


P. R. DREYER CX». 16 Cedar St., New York 











@ Old style typewriters were 
made for old style needs. The 
L. C. SMITH & BROS. TYPE- 
WRITER (writing ENTIRELY 

in sight) was designed and Aa 


20 








Mos, 


made to fit the uses of to-day. ge 
That's the difference. 


@_ In the march of progress there’s no provision for 
those who lag behind the procession. Send for —on 


L. ©. SMITH & BROS. TYPEWRITER CO. 
No. 311 Broadway, New York. 











ESTABLISHED 1812 


CAILLER & CO. 


MESSINA 
OIL OF LEMON 


ORANGE 
BERGAMOT 


Bearing this Trade-Mark 
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Sole Agent for Direct Importation 


A. G. CAILLER 


100 William St., New York 





NEROLY (Petales) 
ROSEMARY (for Cologne Water) 
LAVENDER (Cultivated, French, ORRIS ROOT (Liquid) 


(Specialty of BRUNO COURT) 














SPECIALLY RECOMMENDED! 


The following Products of 


BRVNO COURT 


(Established 1812) 


GRASSE, FRANCE 


ESSENTIAL OILS 


BEURRE. d'IRIS (Concentrated 
Orris Root) 





Mitcham) ROSE WOOD (Extra Rose) 


LAVENDER (Picked Flowers) SANDAL WOOD (Selected) 
GERANIUM (Rosa sur roses) 
GERANIUM (Rosa de Grasse) WETIVERT (Concentrated) 


PATCHOULY (Picked Leaves) 


POMADES 


LIQUID CONCRETES 
(Natural) 





POMADES, Extra Saturees, 


SOLE AGENT FOR UNITED STATES 


° Fletcher be 
T. H. Grossmith, "Fiche. * 
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¥ Ch. BAGAROFF & Fils y 
W Distillery in Sopote (in the Rose Valley)—Headquarters in Philippopoli (Bulgaria) hi 
. OTTO OF ROSH-HXETRA ¥ 
Q\ Agencies in PARIS~GRASSE—MOSCOW-—LEIPZIG—MANCHESTER and “AN 
\ NEW YORK IN 
SOLE AGENTS IN AMERICA HIN 





SPECIAL QUALITIES OF TALC 


FOR MANUFACTURERS OF 


TOILET PREPARATIONS AND TALCUM POWDERS 


STOCKS ON HAND AND TO ARRIVE 


Write for Samples and Prices. 


W. B. DANIELS 


IMPORTER OF FRENCH AND ITALIAN TALC 











252 Front Street, NEW YORK 
SOAP-MACHINERY 
Toilet ost Laundry ost Scouring 


LARGEST AND COMPLETEST LINE OF ANY CONCERN IN THE WORLD 





Complete Installations or Parts 
Soap Powder Outfits, large or small ; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


~. SOAP DIES and BOX PLATES a Specialty 
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Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made 


HOUCHIN & HUBER 


4| FIFTY-THIRD STREET we BROOKLYN, NEW YORK 


CORRESPONDENCE SOLICITED 
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New Bottle Shapes 





We give special attention to 
producing new designs for 
your next season's perfumes. 

Give us just a bare idea of 
what you want and we'll work 


it out in first-class shape. 





H. C. FOX & SONS Inc. 
Schuylkill Ave. & Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
New YORK BOSTON 














Artificial “Extracts” Are Doomed 


HE day for ethereal compounds is over, not only 





on account of pure food agitation, but because 

our pure Hygienic Flavors (conc.) have made 

the use of ethers unnecessary. We urge extract man- 

ufacturers to write us for samples, etc., as a thorough 

test will result in corroborating our claims in every detail. 
We call particular attention to our 


CHERRY FLAVOR HYGIENE (conc.) 





This product is guaranteed to be absolutely free from 
OIL. ALMONDS. 
OTHER SPECIALTIES: 
STRAWBERRY, RASPBERRY, PINE- 
APPLE, BANANA, PEACH, PEAR 





FULLY GUARANTEED TO COMPLY WITH THE FEDERAL REQUIRE- 
MENTS. Serial No. 5380 





T. H. CROSSMITH 


18 Fletcher St., NEW YORK 
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FRENCH PERFUMES 


Are popular here and our Synthet- 
ics enjoy great popularity among 


FRENCH PERFUMERS 


WHY DON’T YOU USE 


IRISOLETTE, 100° Pure HYACINTH, New 
AMBRETTOL JASMINE, A 
DIANTHUS (Pink) NEROLI, A, New 
HELIOTROPE, Concrete VERT de VIOLETTE 


CHEMICAL WORKS CO. Ltd. 


Formerly TH. MUHLETHALER 
FACTORY AT NYON, SWITZERLAND 


UNITED STATES BRANCH 
80 John Street New York 


DONALD WILSON, Manager 































are thoroughly and especially equipped to 
analyze, examine and compare any and all 
essential oils and other ingredients used in 
the manufacture of perfumery, soaps, flavoring 
extracts and kindred lines. 


This work is done under the direct su- 
pervision of our Chemical Director, J. E. 


TEEPLE, B. S., A. B, Ph. D. 


Through our close connections with other 
laboratories, we are in a position to undertake 
chemical work of any description. 


We make especially low charges to users 
of our products. 


Fl |etaae Chemical Company, 


164 Front St., New York. 






Vanilla Beans 





Mexican, Bourbon and 
South American 


Vanilla Beans, Old Crop 








We will send Samples, Express Paid 








Thurston @ Braidich 


IMPORTERS 
128 William Street, New York 
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Are Your Toilet Prepar- 
ations Properly Scented? 





' you are not entirely satisfied 
with the effects you now pro- 
something 


duce, or wish to get 


new, let us co-operate with you. 
Send us a sample of your product 
and tell us the problem. Our wide 
experience will enable us to make 


valuable suggestions. 





VAN DYK & CO. 


131 MAIDEN LANE NEW YORK 

















THE OSAKA KOMAMONO SHOKO SHIMPO 


ESTABLISHED 1896 


A semi-monthly journal devoted to the trade of Perfumes, Toilet Articles, Soaps, 
Brushes, Purses ey = - bons, Smoking Pipes, Hai irpins, anc dall petty goods for Hair- 
dressing, etc Guaranteed circulation is 8,000 « copies, a large number phy hare 
regularly mailed to the T valle er of the line in China and Corea, as well as all over Japan 


Subscription Price, Foreign, One Dollar a Sone 
Trial— 3 months for 10 cents American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 





Chemical Investigations and Advice 


in connection with the requirements of the 


NATIONAL PVRE FOOD AND DRVG ACT 
ANALYSES OF 
Oils, Soaps and Allied Products 


LEDERLE LABORATORIES 


ERNST J. LEDERLE, Ph. D., Former Commissioner of Health, New York City 
JOS. A. DEGHUEE, Ph. D., Former Chief Chemist, Dept. of Health, N. Y. City 
FREDERIC D. BELL. 


518 Fifth Avenue, New York 








ments. 


OVR ITALIAN TALC IS 


Chemically Pure Magnesium Silicate and conforms with the U. S. P. require- 
It is absolutely white; has a fine good slip; and is impalpably ground. 








Sole VU. S. Importers of the |< | “BLOCK.” BRAND 








PETTIT CHEMICAL CO., 241 Front Street, New York 
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The Flavoring Value 


Of Vanillin is what determines 





is superior to that produced by 


Our Specialties all other methods or processes. 


No matter what has been your 


its commercial value. We know 
for a certainty, and can prove to 


you, that our 


OZONE -VANILLIN 





experience with other brands, 





you owe it to yourself to inves- 


tigate our product. 





GEORGE LUEDERS & CO. 


New York Chicago NIAGARA FALLS, N. Y. 


San Francisco Mexico City UNGERER @ CO., Distributors 





























Patents Labels 
Trade-Marks Brands 


PROTECTED 


Realizing that many of its readers are vitally interested in patents on novel- 
ties, machinery, etc., trade-marks which are extremely valuable and brands which 
have become famous, and all of which may be used by unscrupulous persons if not 
properly secured in the first place and protected afterward, THe AMERICAN PERFUMER 
\ND EssentiaL Ort Review has made arrangements with one of the leading patent 
and trade-mark lawyers in the United States whereby his services may be secured 


at the lowest rates commensurate with first-class work. For particulars address 


PERF UMER PUBLISHING CO. 


Patent Department 
100 William Street, New York 











OZONE-VANILLIN CO. 


273 Pearl Street, NEW YORK 
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A FIRST-CLASS 
ROSE PERFUME 


Needs— 
ROSE SYNTHETIC, ROSEOL, 
ROSE MUGUET, JASMIOL, 
CASSIE F. ©. JACINTH S. 


ROSE SYNTHETIC will replace otto to a very 


great extent. 
ROSEOL will produce the dry leaf effect. 


ROSE MUGUET and JACINTH will complete 
the flowery rose odor. 


CASSIE and JASMIOL are to be used in the 


same manner as the natural products. 


A. MASCHMEYER, Jr., 4ys7r¢3™ 
For Complete Catalog write 


VAN DYK @ CO., *! fiaiden Kane 








D. W. HUTCHINSON 


86 MAIDEN LANE, NEW YORK 


Raw Materials 


For PERFUMES, including POMADES, &c. 


MADE BY 


F. VARALDI, Cannes, France 
IMPORTERS OF 
Floral Waters 
Fine Drugs, Synthetics 


AND ALL 


Essential Oils 


Guaranteed under the Food and Drugs Act, 
Serial No. 11,509 

















FOR 
Chemicals, Colors, Dyestuffs, etc, 


ADEPS LAN 4 Pharmaceutical 
i “«  —Crude 

NEUTRAL WOOLFAT 

OLIVE OIL 

OLIVE OIL FOOTS 

SOAP COLORS 

PERFUMERY COLORS 

CONSULT 
A. KLIPSTEIN & CO. 


122 Pear! Street, New York 


BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 
Toronto and Montreal, Canada; Mexico City 




















OLIVE OIL PURITY 


HIS is the first consideration. Then 
come flavor, clarity of color, and 
keeping quality. When you buy Sic- 
ard’s “La Doree” Brand you know 
you are getting a virgin olive oil that 
will meet every test and taste. It is 
produced on the higher plains of the 


French Alps, and our business is con- 








fined to this one product. 


GUARANTEED under the FOOD 
AND DRUG ACT, June 30, 1906, 
Serial No. 521 dd He eM 


PIERRE SICARD, CAxNEs 


Or 273 PEARL ST., NEW YORK. 
ELTON SII 8 IEE Nt RE ARN EE REIT 

















THIS DESIGN 
MAY BE SECURED 


by a Manufacturer of Perfume, Toilet Soap or, Toilet 
Specialties for his exclusive use, if application is made 
promptly. 

We shall publish other inserts from time to time, 
and those that are not promptly taken up will be put 
in stock and sold as stock designs. This particular 
design ig suitable for packages of varying size, for 
instance, it may be used equally well on perfume 
boxes of “% oz., 1:0z., 2 oz., or other sizes. 


There will be some manufacturers who will say 
they do not want a design that has been seen By com- 
petitors. The same may be said of paintings atid other 
works of art, which after imspection for years by 
intending purchasers are bought by those who are alive 
to their interests. No de fo matter how beautiful, 
will be accepted by all—ine many of our best efforts 
have gone begging from house to house, and in the end 
have become the best sellers. 


The fact remains, that in publishing them in an 
exclusive trade journal, ti he purchasing public has not 
seen them and they are thé ones to be considered. 


Write us for prices on exclusive use. 


We have also about fifty other mew designs 
which are now ready for mext years line, If you will 
give us a tithe on which to work, also stating largest 
quantity you €an use we will get up a complete printed 
package, and if it is not better than you expect to see, 
you are undef no obligations to accept Same. 


Our past experience with perfumers justifies this 
confidence im Our product We also especially invite 
intending puréhasers of foreign labels to see our product 


before buying, 
C. H. FORSMAN CO. 


370 Gerard Avenue 372 
NEW YORK 


esign printed from half tone plates. 
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THE AMERICAN PERFUMER 
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IF YOU USE TALC 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt delivery. 
Let us hear from you. 


P.R. DREYER CO. 
16 CEDAR ST., - NEW YORK 


FULL LINE OF PERFUMERS’ MATERIALS 





ACHIEVEMENT 


It is now considered an 
“ achievement to discern or 
ite ax describe the difference be- 


tween the intentional, 
fraudulent adulterations and 


BLEACHED ONLY BY the natural impurities to be 


fend ip Oe raw or crude 
RAIN, SUNSHINE and Kom which the WEL 
and AIR ah en Wax is ultimately 
produ 
rHE 
Guaranteed under the Food and W. H. BOWDLEAR CO., 


Drugs Act, June 30, 1906. Boston, Mass. 
No. 1318. 








Established 1768 


ANTOINE CHIRIS 


18 & 20 PLATT ST., NEW YORK 


Manufacturer of 


RAW MATERIALS FOR 


Perfumers and Soap Makers 








Specialties: 
NATURAL PERFUMES (solid) 
POMADES 
ESSENTIAL OILS (French) 





All materials guaranteed under the Food and Drugs Act, 
Serial No. 1108 





AMERICAN BRANCH: 


C. G. EVLER BRANCH OFFICE: 
W. B. ROBESON 30-36 LaSalle St. 
General Agents Chicago, Ills. 
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Cold Cream 


Boxes 





New York Chicago 








The “screw-lid” cold cream 
box above illustrated is prob- 
ably the most popular of the 
various styles of cold cream 
containers. We furnish them 
either in plain tin, decorated 
in a stock design (shown 
above), or especially decor- 
ated to order with the buyer’s 
own design. 


Three Sizes: 
1-4 ib., 1-2 Ib., 1 ib. 





Submit your requirements to the 


American Can 


Company 








San Francisco 
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THE NEW LAVENDER CROP 


Will be normal, according to reports from the seats of pro- 
duction. However, the increasing consumption, and also 
speculation, will undoubtedly raise prices, making it advisable 
to close contracts early. 

We have established portable up-to-date stills in the best 
producing districts of the higher Alps for the distillation of our 
ESTEREL BRAND, and we guarantee an oil unusually 


high in ester. 








JEANCARD FILS @ CO., Grasse, France 


AMERICAN AGENTS 


UNGERER @ CO., 273 Pearl St.. New York 











ESSENTIAL OILS 


Lowest Prices for Best Qualities of 


OIL CARAWAY, Rectified OIL LAVENDER, Flowers 
OIL CLOVES, Zanzibar OIL ORRIS ROOT, Concrete 
OIL GERANIVM, African OIL SANDALWOOD, E. I. 


OILS NEROLI, PATCHOVLI, PIMENTO, MACE, EVCALYPTVS, ROSEMARY 


And all other ESSENTIAL OILS 


W. J. BUSH & CO. we. 


100 WILLIAM STREET, NEW YORK 
PARENT HOUSE: - - W. J. BUSH & CO., Ltd., LONDON, ENGLAND 
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ESSENTIAL OIL REVIEW 








TWO DOLLARS A YEAR rw vNeLK 
TWENTY CENTS A COPY NEW YORK, 
THE AMERICAN PERFUMER 
\ND ESSENTIAL OIL REVIEW 
PUBLISHED MONTHLY 


THE PERFUMER PUBLISHING COMPANY, 


LOUIS SPENCER LEVY, President, 100 William St., ) 
CLIFTON H. LEVY, Treasurer, 7! Nassau St., ( New York. 
G. H. MANN, Secretary, 15 William St , 
Entered as Second-class Matter March 22d, 1007, at the Post Office at 


New York, N. Y., Under the Act of Congress of March 34, 1879. 


TERMS OF SUBSCRIPTION 
The United States and Canada, - ‘ - $2.00 Per Annum. 
Foreign, - ° - e - ° “ 3.00 “ . 


invariably in advance, by check, money- 


to order of THE PERFUMER PUBLISHING 


Subscriptions payable 
order, or postal-note ’ 
COMPANY 


ADVERTISING RATES ON APPLICATION 


EDITORIAL NOTICE 
Mem., Am. Ext. Mfrs 


E invite correspondence and special articles upon subjects of 


Assoc 


Assn 


interest to all engaged in the manufacture and sale of Perfumes, 
Soaps, Toilet Articles, Flavoring Extracts, et« THE AMERICAN 
PERFUMER and ESSENTIAL OIL REVIEW is the OrpEN FORUM for 


each and all in the ‘l'rade 


CONTENTS. 


COPYRIGHT, 1907, PERFUMER PUBLISHING COMPANY. 


IT SELLS IT - P ‘ J i ‘i « $35 
THE SCIENTIFIC BASIS - - ° - . - 1% 
THE PARCELS POST - “ : . “ , - 136 
LEMON ‘ ‘ r ; P , ; ~ 32 
PARFUM DE JEUNESSE—L. HEARN ‘ : - 37 
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IT SELLS IT! 
Will it help the sales? is the question which naturally 
The 


It means 


arises when the -matter of the PACKAGE is raised. 


package means more than bottle or box alone. 


ill that goes to make the 


external effect of any goods, 


whether perfume, soap, toilet-article or flavoring extract. 


The purchaser is influenced by appearances even more than 


he (or more oftener she) admits even to himself 


The study expended upon the novel package, the catchy 
label, the distinctive whole is an important element in in- 


creasing sales. The manufacturer may know that the con- 


tents of the bottle or box is at least as good as that of his 
competitor, but how is the public to suspect the superiority 


of one over the other? The ariistic quality of the exte- 


rior, with or without reason, is generally held to be indica- 


tive of the superior quality of the contents of the package. 


And this, too, has its psychological reason. The purchaser, 


even though unconsciously, is persuaded, that the manu- 
facturer who manifests care in the wrappings of his goods 


is no less careful in the making of the goods themselves. 


In this stage of keen competition the effect of a package, 


1 


of the carton, the shape of bottle or box, the appropriate- 


ness, and artistic conformity of label and all, go far towards 


making sales, not only with the consumer, but with the 


retail merchant as well. The merchant buys what will 


make an effective showing, because he knows that what 


looks well should sell weil, and the manufacturer who ex- 


1 


pends time and money upon all these details of the exterior 
spends his time and money to good purpose. 

How to attain the best results most economically is one 
of the problems with which the busy manufacturer is deeply 
If he be wise he 


concerned, will not rely upon his own 


ability, and taste alone. He may know all about making 
a Violet Extract, and yet have very primitive ideas as to 
label He 


making a fine toilet soap, and yet forget that the shape of 


bottle and may understand all of the details of 
the cake, the wrapping and lithographing help materially 
in bringing it to the attention of prospective customers. He 
may manufacture a splendid Flavoring Extract, and know 


exactly how to label it according to the Pure Food Laws, 
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but if the package be forbidding in appearance his compet- 
itor, who makes an inferior article and puts it up tastily, 
will outsell him far. 

The best method for the manufacturer to follow is to 
consult with experts who make a specialty of the package 
question in all its variations, bottle, box, carton and label. 
The specialist alone knows what has been done and what 
is possible, along original lines. We need his advice, and 
if we know that all too often it is the package that sells 
the goods we are foolish, indeed, if we do not consult the 
best authorities when we need help in this department. 

A study of what these experts are doing and have done 
When we 


help of this kind the best and most skilled aid is the cheap- 


is the safest index to what they can do. want 
est, no matter what the initial cost may be. 

The package sells the goods and he who can give us the 
finest, most appropriate, most appealing package is the man 


we need. 


THE SCIENTIFIC BASIS. 
But 


which 


We can never know too much about our business. 


how many care to go into all the tedious details 


make success approximately certain? In the pages of this 


REVIEW we present from month to month the results of 
much special scientific work done by original investigators 
in all parts of the world, for the information and assist- 
ance of our readers. We are aware of the demand in some 
quarters for lighter and more general matter, but we be 
lieve that in the end we serve our friends most truly by 
giving them the real help which comes from the original 
investigators. 

Toilet 


Flavoring Extracts who has not at his com- 


The Perfumer, Soap-maker, Manufacturer of 
Articles or 
mand a very broad knowledge of the materials with which 
he deals must fail because of his ignorance. The man who 
starts business, without the least knowledge of chemistry, 
having a few borrowed or stolen formulz, and tries to 
compete with men of deep knowledge and broad experi- 
ence has no right to expect anything more than failure. 

It is not easy to master all of the intricacies of materials 
and processes which are needed by the Perfumer, for in- 
The 


understands little of the nature of the products with which 


stance. weakness of the mere experimenter who 


he works and less of the chemical changes brought about 


by their combination, has been felt by more than one 


would-be manufacturer. How can he hope to cope with 


those very delicate processes that should be employed 


daily in his laboratory? 
It is admitted that the Looks and manuals published upon 


the subjects with which we have to do are helpful chiefly 
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to those who have a good background of scientific training 


with which to begin. 


The fact is that our knowledge of Essential or Volatile 
Oils is even yet very imperfect, and because of this in- 


exactness of our information all the light that can possibly 
be shed upon their nature or characteristics is to be eagerly 
welcomed. 

Take the matter of Lemon Oil alone. How inexact are 
the truly scientific data concerning that very common Oil, 
so widely and long in use! The comparatively simple mat- 
ter of ascertaining the Citral content has been the sub- 
ject of considerable controversy and many amendments as 
to procedure. The question of Pinene content is one that 
is uppermost now, and it is contended by authorities of 
considerable weight that the most soluble and _ higher 
quality oils show considerable Pinene, under natural condi- 
tions. Yet other chemists contend that the presence of a 
large proportion of Pinene is an indication of poor qual- 
ity—or possible adulteration. 

This 


precise information concerning a very common Oil. 


is only a single instance of our present lack of 
What 
is to be said of the rarer Oils, and of those the analysis of 
which is more difficult ? 

The moral towards which these reflections point with 
unerring finger is that we can never know too much about 
these Oils, and that for many years to come we must 
keep mind and eye open for the light that comes from any 
and all investigations of the nature of these evanescent 


and delicate materials. 


THE PARCELS POST. 


There is something intensely narrow about the attempted 
action of organizations like the N. W. D. A. in connection 
with the Parcels Post question. That through a fancied 
danger to their business from mail order houses they should 
be so lacking in public spirit as to continue to hold the 
United States back in this regard is quite astonishing. 

According to the Postmaster-General he will suggest to 
the next Congress many modifications in the Postal regu- 
lations, especially as to Parcels Post, and it is sincerely to 
be hoped that the needs of the people will prevail against 
the machinations of the express companies and special nar- 
row interests. 

It is a pleasure to announce that the resolutions against 
this necessary reform of our postal system was referred 
to a committee, and not adopted at the convention in Den- 
ver. That which benefits the entire country must help all 
of the merchants in it, even though we do not see pre- 
cisely how this will come about and are prejudiced against 


any change. 























LEMON. 


The matter of the admission of the Lemon Oil held up by 
the New York Custom Hcuse has not yet been settled, but 
it will certainly be adjusted ere long, for it has had a most 
disastrous effect upon business, bringing no very favorable 
comments upon the methods employed. 

It is probable that those oils suspected of least imperfec- 
tion will be admitted, and possibly all of the Oil held up 
on account of Pinene content. 

Moreover, special appeals have been made to the U. S. 
Government to make a thorough study and investigation 
of the subject of Lemon Oil in Sicily, in all the various 
localities, so that these deplorable mistakes may be avoided 
hereafter. It will probably be necessary for the Govern- 
ment to send special representatives to Sicily towards the 
end of December to examine into the New Crop condi- 
tions on the spot, and prevent a repetition of this awkward 
situation which has done so much harm to importers and 
consumers alike. 


PARFUM DE JEUNESSE 
By LArcaApio HEARN. 
“T remember,”’—said an old friend, telling me the romance 
of his youth,—‘“that I could always find her cloak in the 
cloakroom without a light, when it was time to take her 


home. I used to know it in the dark, because it had the 


| smell of sweet new milk. * * *” 

Which set me somehow to thinking of English dawns, 
the scent of hayfields, the fragrance of hawthorn days ;— 
and cluster after cluster of memories lighted up in succes- 
sion through a great arc of remembrance that flashed over 
half a lifetime friend’s last words had 
And then recollection smoul- 
the riddle of the odor 


even before my 
ceased to sound in my ears. 


dered into revery,—a revery about 


of youth. 

That quality of the parfum de jeunesse which my friend 
described is not uncommon,—though I fancy that it be- 
longs to Northern rather than to Southern races. It sig- 
there are 
Some- 
times it may cause you to think of precious gums or spices 


nifies perfect health and splendid vigor. But 
other and more delicate varieties of the attraction. 
sometimes it is a thin, thin 


from the uttermost tropics; 


sweetness,—like a ghost of musk. It is not personal (though 
physical personality certainly has an odor): it is the fra- 
grance of a season,—of the springtime of life. But even as 
the fragrance of spring, though everywhere a passing de- 
light, varies with country and climate, so varies the fra- 
grance of youth. 

Whether it 
difficult to Say. 


be of one sex more than of another were 

We notice it chiefly in girls and in children 
with long hair, probably Lecause it dwells especially in the 
hair. 





But it is always independent of artifice as the sweet- 
ness of the wild violet is. It belongs to the youth of the 
savage not less than to the youth of the civilized,—to the 
adolescence of the peasant not less than to that of the 
prince. It is not found in the sickly and the feeble, but 


only in perfect joyous health. Perhaps, like beauty, it may 
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have some vague general relation to conditions ethical. 
Individual odors assuredly have,—as the discrimination of 
the dog gives witness. 

Evolutionists have suggested that the pleasure we find 
in the perfume of a flower may be an emotional reflection 
from zons enormously remote, when such odor announced, 
to forms of ancestral life far lower than human, the pres- 
ence of savory food. To what organic memory of associ- 
ation might be due, upon the same hypothesis, our pleasure 
in the perfume of youth? 

Perhaps there were ages in which that perfume had sig- 
nificances more definite and special than any which we 
can now attach to it. Like the pleasure yielded by the 
fragrance of flowers, the pleasure given by the healthy 
fragrance of a young body may be, partly at least, a sur- 
vival from some era in which odorous impressions made 
direct appeal to the simplest of life-serving impulses. Long 
dissociated from such possible primitive relation, odor of 
blossom and odor of youth alike have now become for us 
excitants of the higher emotional life,—of vague but volu- 
minous and supremely delicate zsthetic feeling. 

Like the feeling awakened by beauty, the pleasure of 
odor is a pleasure of remembrance,—is the magical appeal 
to countless 


of a lives. 


And even as the scent of a blossom evokes the ghosts of 


sensation memories of countless 
feelings experienced in millions of millions of unrecorded 
springs,—so the fragrance of youth bestirs within us the 
spectral survival of sensations associated with every vernal 
cycle of all the human existence that has vanished be- 
hind us. 

And this fragrance of fresh being likewise makes invo- 
cation to ideal sentiment,—to parental scarcely less than to 
amorous tenderness,—because conjoined through immeas- 
urable time with the charm and the beauty of childhood. 
Out of night and death is summoned by its necromancy 
more than a shadowy thrill from the rapture of perished 
passion,—more than a phantom-reflex from the delight of 
countless bridals; something also of the ecstasy 
of pressing lips of caress to the silky head of the first- 





even 


born,—faint refluence from the forgotten joy of myriad 
millions of buried mothers. 


The fact of advancing prices, especially in the Flavoring 
Extract line, is at last being recognized by the press, and 
the people too will soon see that if they want pure food 
goods they must pay for them. Attention has been called to 
the advance in the prices of Oil of Lemon, Vanilla Beans, 
Oil of Orange and all other materials of quality. But pure 
foods are worth the price, if anything is. 


Fels & Co. have filed papers with the Interstate Com- 
merce Commission eight leading railroad com- 
panies, charging them with imposed excessive 
freight rates. The basis for the plea is a decision of the 
commission in 1903, when it was decided, the soap firm 
alleges, that soap should be rated by the carriers at not 


against 
having 


more than fourth class freight. 

The petition just filed having 
charged fifth class rates for carloads, while less than car- 
loads were placed in a class 20 per cent. less than third 
class, but more expensive than fourth class. 


accuses the roads of 
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| THE PURE FOOD AND DRUGS ACT AS IT PERTAINS TO | 
SZ THE BARBER SUPPLY BUSINESS. 
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A paper read by Mr. Samuet IseErRMANN, of Van Dyk & Co., 


New York, before the Convention of the Barbers’ Supply 


Dealers’ Trade Association of America, on the 1oth Day of September, 1907 


(Continued from September number.) 


So a label which describes an article as “Delightful, Heal- 
ing and Refreshing for the Face,” would, so far as 
it claims “healing” properties, become a “drug” within 
tl 


ticular label contained was the words, “Delightful and 


e meaning of the act. I might say that if all this par- 


Refreshing for the Face,” it would not be within the law 

Some labels are on the border line, and it is difficult 
to determine whether they are within the law or not. In 
such cases each particular label must be specially consid 
ered with reference to the meaning and intent of the law. 

There are still other labels which are clearly outside 
the law, as “The Thing After Shaving,” “Invigorating 
and Healthful.” 

Now, let me dissect the articles manufactured by the 
barber supply dealers and see how and in which respect 
they come within the meaning of the Act. 

As to the percentage of alcohol, nearly all liquid prepa- 
rations manufactured by the barber supply people contain 
ilcohol. Now, if the article claims some curative proper 
ties, or is used for mitigation or prevention of disease, as 
stated previously, it becomes a drug within the meaning 
f the law, and whether the proportion is official in the 
United States Pharmacopeeia or National Formulary or 
not, the percentage of alcohol, by volume, must be stated 
on the label. 

Under this heading would come all hair tonics, dan- 
druff cures, antiseptic lotions, liquid shampoo, tonic sham- 
poo, headache colognes, freckle lotions, Eau de Quinine, 
witch hazel, whether plain or perfumed, dry shampoo, 
tooth and mouth wash and some toilet waters where some 
of the medicinal properties mentioned are claimed. 

2d. As to articles which do not contain alcohol, like hair 
pomades, paste shampoo, massage cream, face cream, cold 
cream, glycerine lotions, talcum and face powders, tooth 
paste, skin food, when curative properties are claimed, 
they become a drug within the meaning of the act and 
therefore must conform with the law as prescribed. 

If any of the articles described or a similar one contain 
no drugs as mentioned in Regulation No. 28 of the Rules 
and Regulations for the enforcement of the food and 
drugs act, all that is required, in order to comply with the 
law, is to have a guarantee label affixed to the package, 
name and place of manufacturer to appear on the label. 
It is understood that no fictitious name is allowed to be 
used. This is true of all drug products, whether official in 
the U. S. P. or N. F. or not. 

In case the article does contain a drug mentioned in 
Regulation No. 28, as, for instance, a shampoo paste con- 
taining chloral hydrate for the destroying of dandruff, the 


fact must appear on the label, giving quantity used to each 
ounce. Example: 


Blank’s 
Celebrated 
Shampoo Paste 
Chloral Hydrate 5 grains to 
each ounce, 

The best shampoo for the curing 
and destroying of Dandruff. 
Manufactured by 
BLank & Co., 

St. Louis, Mo. 
Guaranteed under 
The Pure Food and Drugs Act, 
June 30, 1907. 


Serial Number—41144. 


As to the giving of formulas on label other than the 
proportions or percentage of alcohol and the drugs men- 
tioned in the Regulation No. 28, it is not necessary. This 
is also true of all drug preparations, whether official in 
the U. S. P. or N. F. or not. 

I would also advise the members of this Association to 
keep themselves posted as to the amendments, if I may 
so call them, or changes of decisions that may come up 
from time to time. This will eventually save a lot of un- 
necessary trouble and expense. 

I want to make it clear to this Association that they 
should not imagine that the department is falling asleep 
on the question of trying to enforce the Pure Food Law. 
I understand, and it is from very good quarters, that the 
department at present is working very hard in the way of 
analyzing samples of food and drug products and they, no 
doubt, will jump up all at once and will prosecute cases 
of adulteration and misbranding within the meaning of the 
Act. I also understand that at the present time there are 
being a good many cases of essential oils held up at the 
Custom House for not being up to the standard as to 
quality, strength, etc. 

For the most part they are oils which interest the bar- 
bers supply dealers. 

As to bay rum and cologne water: 

These articles are contained in the Appendix to the 
National Formulary, 3d edition, 1906. 

In reference to the Appendix to the National Formu- 
lary, the Department of Agriculture has handed down an 
opinion, “F. I. D. 59,” in which, by way of reply to a 
number of inquiries as to whether the appendix in ques- 





























tion should be construed as part and parcel of the book, 
it calls attention that on page four of the Preface it is 
distinctly stated that the formule collected in the appendix 
of the N. F. 


are no longer designated as N. F. prepara- 


tions. That is to say, as provisions under the National 
Formulary. The decision in question adds that “This 
shows that these formulas are not integral parts of the 


book under the law which consider only those products 
of the N. F. recognized as such by this authority. By 
this it is understood if a drug product is sold under a 
name contained in the appendix of the N. F., it will not 
be necessary for such product to conform to the standard 
indicated by the formula or to declare upon the label its 
own standard, strength, quality and purity. Such an article 
will, however, be subject to the law in other respects as in 
the case of other medicinal properties not recognized by 
the U. S. P. or N. F.” 

Inasmuch as many seem to be of the impression that 
these articles, bay rum and cologne water, come within 
the provisions of the Food and Drugs Act, and by that 
Act are considered as drugs, this decision just quoted, 
which seems to hold the contrary view, is very important. 
It seems to me that this decision clearly says that bay 
rum and cologne water do not come within the law, and 
are not “drugs,” and this is so, since the appendix forms 
no part of the formulary, therefore the conclusion is that 
bay rum and cologne water, having no medicinal proper- 
ties and no claim being made on the label to that effect, 
they cannot be considered a drug any more than a toilet 
water can be considered a drug. 

{n connection with bay rum, this particular situation is 
noted. 
not bay rum in the true meaning of the word. 


The formula given in the appendix of the N. F. is 
It is palpably 
a misnomer and is nothing other than a mixture of bay 
oil and other oils with alcohol and water. As there is no 
doubt in my mind that there can be only one kind of bay 
rum, and this is the distilled bay rum, the others might be 
called “imitation of bay rum.” 

For the of those interested, I give the 
formula for bay rum as contained in the Appendix of the 
N. F.: 


information 


3Ay Rum ForMUuULA. 


Oil Myrcie (Bay) 6¢€ei.s Bon & 

Oil Orange . GOs 26:0 * 
Oil Pimento ee. 15 min. “ 
Alcohol 3,290 6.C.... By Os. i 


Water enough to make 2,000 c.c.. 64 02. fi. 


A number of questions have been submitted to me, 
which I shall now attempt to answer. 

1. “Js an article misbranded, called Eau de Quinine Ton- 
ique (Tonic), which by long usage has come to represent 
a generic term or name?” 

I am of the opinion that the article would not be mis- 
branded if the principal constituent was quinine. The law 
the use of a name which is descriptive of 
the character of the article unless that article is the prin- 
cipal constituent, or unless it contain at least as much of 


does not allow 


the article of the designated name as any of the other 
ingredients, or unless it is the preponderating medicinal 
agent. 

Usually Eau de Quinine contains more than one in- 
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gredient, of medicinal value, and, this being so, in view 
of subdivision (f), Regulation 17, which holds, “An article 
containing more than one food product or active medicinal 
agent is misbranded if named after a single constituent,” 
Fau de Quinine, when so made up, should, to be within 
the law, be marked “Compound.” For instance: 
Tonic Compound 

alcohol by 


Eau de Quinine 


Contains 68% volume, 

and if other medicinal articles, covered by Regulation 28 
(f) are used, it should be stated on the label, as, for exam- 
ple, “Chloral Hydrate 4% grains to each ounce.” 
called ‘Eau de 


Tonic’ if the compound, among other ingredients, contains 


2. “Is an article misbranded Quinine 
quintne 4 

This question seems to be entirely covered by the an- 
swer to the foregoing question, and calls for no further 
explanation. 

3. “Can Wood Alcohol (Methyl Alcohol) be used ina 
toilet water for which no curative properties are claimed?” 

In replying to this question I shall also take up the 
whole question of wood alcohol. 

The law seems to be very plain. Regulation 28, subdi- 
vision (a), promulgated under Section 8 of the Food and 
Drugs Act, reads: 
“alcohol” 

ethyl alcohol. No other kind of alcohol is permissible 
in the manufacture of drugs except as specified in the 
U. S. P. and N. F. 

I entirely agree with the above regulation, and believe 
that the use of wood alcohol is prohibited. There are 
many dealers who have concluded to use wood alcohol 


The term is defined to mean common or 


and are using it, either because they are willing to take 
the chance or because they do not think it is prohibited by 
law, and that they will continue to do so. If the regula- 
tion quoted correctly states the intention of the law, it will 
be up to those dealers to take the consequences of the in- 
fraction. Of course, it will be sometime before the au- 
thorities get around to this phase of the law. But I 
believe that the intention of the law to prohibit the use 
of wood alcohol is a desirable thing. While wood alcohol 
is not in toilet waters a grave and awfully dangerous ele- 
ment, it is nevertheless injurious to a very great extent. 

Specifically answering the last question: As toilet waters 
do not, in my opinion, come within the meaning of “drugs” 
and are, therefore, not within the law, wood alcohol, if it 
may be used at all, may be used in such preparations, 
without any statement that they contain wood alcohol, 
provided no medicinal properties are claimed for them. 

A large majority of dealers, though they are using wood 
alcohol, would be very glad if its use were entirely done 
away with. To this end, I would suggest that the dealers 
present a petition to the proper authorities asking that all 
dealers who use wood alcohol in toilet water and perfumes 
shall be compelled to so state on the label and that the 
label be marked “Poison for External Use Only.” The 
effect of this would necessarily be that ultimately the use 
of wood alcohol would be done away with. A consumer 
seeing a poison label on a bottle would be loth to use the 
article, and the result that would follow would be that all 
dealers would have to fall in line and discontinue the use 
of wood alcohol. 

(To be continued.) 
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By SamuEt E. Darsy, Eso. 


(Continued from September number.) 


The supplemental Act of May 4, 1906, also provides 
that on a single application for registration of a trade- 
mark the trade-mark may be registered at the option of the 
applicant for any or all goods upon which the trade-mark 
has actually been used and comprised in a single class 
of merchandise, provided the particular description of goods 
be stated. Consequently an application for registration of 
a trade-mark should not include merchandise of substan- 
tially different descriptive properties, and the statement 
of the class and particular description of merchandise com- 
prised in such class to which the trade-mark is appropri- 
ated must be reasonably definite and clear so that the pub- 
lic may be informed of the extent of the right claimed 
under the registration. Since the registration is of the 
trade-mark as actually used in commerce, it follows that 
statements contained in the application as to what are, or 
what are not, the prominent or essential characteristics of 
the Mark sought to be registered, are not ordinarily 
allowed, and even where allowed such statements can 
neither limit nor broaden the scope of the registration nor 
the rights under it. The extent of the rights secured by 
registration, with reference to the character of the goods 
or merchandise upon which the trade-mark is used is the 
same as under the law of 1881, and the nature of the right 
is not changed by registration. The registration of a trade 
mark for perfume does not affect, nor is it affected by, the 
registration of the same mark for some other class of 
merchandise as shoes or chairs. 

The Patent Office requires that five specimens or fac- 
similes of the trade-mark as actually used upon the goods 
be filed with the application, in addition to a drawing which 
latter is required to be a fac-simile of the mark as actually 
used. The drawing and the description, where description 
is required or permitted, must agree as to all the details 
of the mark as actually used, and whether the features are 
regarded as material or not. 

Section 2 of the Statute provides that the application, in 
order to create any right whatever in favor of the party 
filing it, must be accompanied by a written declaration 
verified by the applicant, or by a member of the firm or 
an officer of the corporation or association applying, to the 
effect that the applicant believes himself or the firm, cor- 
poration or association in whose behalf he makes the appli- 
cation, to be the owner of the trade-mark sought to be 
registered, and that no other person, firm, corporation or 
association, to the best of applicant’s knowledge and belief, 
has the right to such use, either in the identical form or in 
any such near resemblance thereto as might be calculated 
to deceive; that such trade-mark is used in commerce 
among the several States, or with foreign nations, or with 
Indian Tribes, and that the description and drawings pre- 
sented truly represent the trade-mark sought to be regis- 





tered. If the applicant resides or is located in a foreign 
country, the statement required shall, in addition to the 
foregoing, set forth that the trade-mark has been regis 
tered by the applicant, or that an application for the regis- 
tration thereof has been filed by him in the foreign country 
in which he resides or is located, and shall give the date 
of such registration, or the application therefor as the 
case may be, except that in the application in such cases it 
shall not be necessary to state that the mark has been 
used in commerce with the United States or among the 
States thereof. The verification required by this section 
may be made before any person within the United States 
authorized by law to administer oaths, or, when the appli 
cant resides in a foreign country, before any minister, 
charge d'affaires, consul, or commercial agent holding com- 
mission under the Government of the United States, or 
before any notary public, judge, or magistrate having an 
official seal and authorized to administer oaths in the for 
eign country in which the applicant may be whose author 
ity shall be proved by a certificate of a diplomatic or con- 
sular officer of the United States. 

It is by virtue of the verification of the statement, as 
required by this section of the Statute, that the registration 
of a trade-mark creates the presumption that the appli 
cant for the registration is the true and lawful owner of 
and has the sole and exclusive right to the trade-mark, so 
registered, and was the first to adopt and use such mark, 
and that the mark, so registered, is a valid trade-mark 
In order to overcome these presumptions attaching to a 
registration it is necessary to bring forward proof of clear 
and convincing character that the registered mark is not 
valid, that the registrant is not the first to adopt and use 
it, or is not the true and lawful owner, or does not have 
the sole and exclusive right to it. The burden is heavily 
upon one seeking to establish these conditions, or any of 
them, in the effort to overcome a registration, and it is 
in these presumptions attaching to a registration of a trade 
mark that the value of registration largely lies. There 
are other advantages which will be hereafter noted in 
considering other sections of the Statute. 

The verified statement required to be filed with an appli 
cation for registration of a trade-mark practically marks 
the test of infringement of the trade-mark. If the trade- 
mark adopted and used by one person, firm, corporation 
or association, either in its identical form, or in such near 
resemblance thereto as might be calculated to deceive, then 
such other is an infringer upon the rights acquired by the 
first adopter and user of the mark. 

M. F. Firmenich, of Chuit, Naef & Co., Geneva, is 
making a long trip in the company of Mr. W. G. Ungerer, 
and is expected back in New York early in November. 
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The meeting of representatives from six States to fix 
regulations for the enforcement of the Pure Food Laws 
has resulted in some very interesting resolutions, which it 
is hoped will lead to united action on the part, not only 
of the States directly represented but also of other States 
to which these resolutions are to be submitted. Notwith- 
standing the criticism of some manufacturers, the weight 
of public opinion is behind these commissioners, and it is 
well to study the resolutions as formulated. 

The State Food Commissioners present were: E. F. 
Ladd, North Dakota; J. Q. Emery, Wisconsin; E. K. Slater, 
Minnesota; A. H. Wheaton, South Dakota; H. Jones, 
Illinois; H. R. Wright, Iowa; Assistant Commissioners, 
H. E. Schuknecht, Illinois, and John McCabe, Minnesota; 
chemists, R. Fisher, Wisconsin; J. H. Shepard, South 
Dakota; Julius Hortvet, Minnesota; T. J. Bryan, Illinois, 
and United States chemists, A. S. Mitchell, St. Paul, and 
A. L. Winton, of Chicago, III. 

The session adopted the following resolutions: 

Resolved, That no artificial’ color should be permitted 
in vanilla extract. 

Resolved, That a vanilla extract, complying with the 
standards of United States Circular 19, and containing not 
less than 40 per cent. of alcohol by volume, may be sold 
if the face label on both carton and bottle contains the 
following information: 

First—Net weight or measure. 

Second—Brand or trade-mark (optional). 

Third—“Vanilla extract.” 

Fourth—Percentage of alcohol by volume. 

Fifth—The true name and business address of the manu 
facturer. 

Resolved, That the terms extracts, flavor, flavoring, 
spirits, essence and tincture as applied to solutions used 
for flavoring food products are held to be synonymous, but 
the use of any term in lieu of the word “extract” is 
deprecated as applied to flavoring solutions made from an 
aromatic plant or part of the plant. 

Resolved, That any other flavoring extract recognized 
in United States Circular No. 19 and complying with the 
standard laid down in that circular and free from artificial 
color, may be sold if the face label on both bottle and 
carton contain the following information: 

First—Net weight or measure. 

Second—Brand or trade-mark (optional). 

Third—Name of extract as recognized in Circular 109. 

Fourth—Percentage of alcohol by volume. 

Fifth—True name and address of manufacturer. 

Resolved, That the use of alum or any other aluminum 
compound in prepared fruits, vegetables and condiments, 





is injurious to health and unnecessary and should be pro- 
hibited. 

Resolved, That compound jellies, jams and preserves con- 
taining glucose, cane sugar and fruit, may be sold if 
labeled : 

First—Net weight or measure. 

Second—Brand or trade-mark (optional). 

Third—The work “compound” followed by the names 
and percentages of the ingredients and then with the 
word “Jelly,” “Jam,” or “Preserve,” as the case may be, 
thus: 

CoMPOUND. 
30% Glucose. 30% Currants. 
20% Cane syrup. 20% Apple. 
JELLY. 

Fourth—True name and business address of the manu- 
facturer. 

Resolved, That in compound jellies, jams and preserves, 
before mentioned, no starch, gelatin, gum, added acid, 
artificial coloring matter, artificial sweetener or preserva- 
tive will be permitted. 


Resolved, That catsups conforming to the standards 
laid down in U. S. Circular 19, including freedom from 
artificial coloring matter and filters, may be lawfully sold 
\fter December 1, 1908, the sale of catsup containing 
preservatives, except those mentioned in the standards, will 
be contested. 


Resolved, That edible oils and fats complying with the 
standards of U. S. Circular 19 may be sold under the 
names there given. The name “Salad Oil” is not recog- 
nized as a descriptive or distinctive name for a simple oil, 
and its use as such is not approved. Mixtures of edible 
oils intended for salad purposes may be sold as “Salad 
Oil (a compound),” provided the names and proportionate 
amounts of the ingredients are plainly stated on the main 
label in the order of their predominance. Example: 
First—Weight or measure. 


Second—Brand of trade-mark (optional). 

Third—Name. E. G. 

Salad oil “(a compound), composed of 50 per cent. cot- 
tonseed oil, 30 per cent. peanut oil, 20 per cent. sesame oil. 


Fourth—The true name and business address of the 
manufacturer. 


Resolved, That the sale of soda fountain syrup and 
crushed fruits containing any preservative other than sugar 
will be contested after December 1, 1908. 

Resolved, That the addition of color to any vinegar con- 


stitutes an adulteration whether declared on the label 
or not. 


Resolved, That solutions of artificial substances used for 
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flavoring and made to resemble the flavor of pineapple, 


strawberry, raspberry, banana, blackberry, etc., may be sold 
as “artificial pineapple flavor,” “artificial strawberry flavor,” 
etc., if free from artificial coloring and if the labels contain 
no statement or design whereby the purchaser may be mis- 
led into believing them prepared from the natural fruits 
and if the true extract cannot be made from the plant or 
part of the plant. 

Resolved, That such terms as “extra quality,” “first qual- 
ity,” etc., as applied to food products be deemed a mis- 
branding unless the quality of the goods corresponds to 
the terms used. 

Resolved, That the terms “double,” “triple,” etc., as ap- 
plied to flavoring extracts be held to mean, respectively, 
two or three times the minimum strength required by the 
standard as given in United States Circular No. 109. 

Resolved, further, That the term “concentrated,” as ap 
plied to flavoring extracts is false and misleading. 

Resolved, That solutions of coumarin and vanillin will 
be passed in the States here represented as properly labeled 
as to the name of the product, if they contain no artificial 
color and if labeled with the name or names of the flavor- 
ing principle or principles, together with the word “flavor,” 
as “vanillin flavor,” or “coumarin and vanillin flavor,” etc., 
as the case may be. 

Resolved, That a copy of the minutes of this meeting 
be submitted to the Food Commissioner of each State not 
here represented, with the request that he subscribe thereto 
in case goods so labeled would pass as properly branded 
in his State. 


FOOD 
MAKES 


AND DRUG COMMISSION 
LIBERAL RULING. 


NATIONAL 


To the relief and satisfaction of all manufacturers, whole- 
sale and retail throughout the United States, the Board of 
Food and Drug Inspection of the Department of Agricul- 
ture made a compromise on September 26 in its final ruling 
on the time when the use of the old labels on drugs and 


foods should terminate. Although refusing to extend the 


time beyond October 1, as was asked by various interests 
in all parts of the country, the board decided to permit the 
use after October 1 of the old labels provided that such old 
have added to 
mental labels to obliterate every erroneous statement in re- 


labels them sufficient stickers. or supple- 
gard to names and addresses of manufacturers and to make 
them absolutely accurate in accordance with the labeling 
provisions of the Federal food and drugs law. 

The statement issued by the board on the use of new 
labels and its permission to use old labels with stickers 
after October 1 follows: 

“When the rules and regulations for the enforcement of 
the Food and Drugs act were issued by the three secretaries 
on October 16, 1906, one of the regulations provided that 
any labels printed and on hand on that day, which did not 
character of contents but 


contain a misstatement as to 


which were not in strict compliance with other require- 
ments of the regulations, might be used without fear of 
prosecution until October 1, 1907. 

“Recently the National Wholesale Grocers’ Association 
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and individual wholesalers and jobbers throughout the 
United States requested the Board of Food and Drug In- 
spection to recommend to the three secretaries the extension 
of the privilege until October 1, 1908. 

“Afier a careful consideration of the matter, the Board 
has unanimously decided to refuse to recommend such an 
extension. It is the opinion of the members of the board 
that sufficient time has elapsed for manufacturers, jobbers 
and wholesalers to adjust their business affairs to the terms 
of the law and of the regulations. 

“It is apparent, from the letters received by the board, 
that the general impression exists that the use of corrected 
This is 
an erroneous impression and is evidently gathered from 
the wording of regulation 17 of the Food and Drugs Act 

(i), and more particularly from food 
decision 43, that, on 


labels will not be permitted after October 1, 1907. 


under paragraph 
after 
be originally properly 


inspection which stated and 


October 1, 1907, the labels must 


printed. This statement was merely advisory and conveyed 
a warning that further extension of the privilege need not 
be asked. It is desirable, of course, both from the stand- 
point of the Government officials who have charge of the 
enforcement of the law and from the viewpoint of the 
manufacturers, that the labels should be correct as origin- 
ally printed. 

“Any person has a right to use a label which is not false 
or deceptive in any particular, even though this result is 
arrived at through the use of stickers, erasures or other 
suitable means. Attention, however, is directed to the fact 
that misleading and deceptive statements must be obliter- 
ated. In other words, it is not sufficient, in the opinion of 
the board, that a deceptive statement should be allowed to 
remain on one portion of the label with a corrective state- 
ment upon another portion of the label.” 


LES HESPERIDEES. 


SPECIAL PARIS CORRESPONDENCE, 


he opinions here as to the formation of the Company 
dealing in the Citrus Oils under the name Les Hesperidees, 
announced in our last issue, differ most radically. Some 
see in the formation of this company the only way to secure 
Oils of good quality at anything like regular prices. It is 
hoped that this Company will bring about a reform in the 
method of handling the Messina Oils, so that purchasers 
Oils of 


Lemon or Orange purchased and that the prices will be 


will be certain of the quality of the Bergamot, 
fair, in accordance with the law of supply and demand. 

On the other hand, there are some who see danger in 
the formation of the Hesperidees, fearing that the result 
will be a rise in prices, because those party to the Com- 
pany do not produce a sufficiently large proportion of the 
total production, and must therefore go into the open 
market to purchase a part of their supply, thus increasing 
the peice at critical times. 

It seems wisest not to try to forecast the future, but to 
patiently wait and see what, if any, reforms, this Company 
will bring about. If it have any steadying effect upon the 
quality and prices of the Citrus Oils it will easily prove 
its value to the consuming public. 
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The following is the list of Committees of the Associa- 
tion for the year, as just announced: 
STANDING COMMITTEES FOR 1907 
CoMMITTEE ON LEGISLATION. 
Alfred G. Wright, Chairman.... 
Henry Dalley 


beers euves Rochester. 
New York. 
James E. Davis Detroit. 


J. Clifton Buck. .... Philadelphia. 


CoM MITTEE ¢ 


N MEMBERSHIP 
; ...-New York. 
.eeeeee New York. 
..ee.eeNew York. 


Edwin H. Burr, Chairman 
Clayton Rockhill 

Edward \ P Killeen. eee 

H. O. Brawner ; nadoces .... Baltimore. 
Percy Magnus x : re ....New York. 
T. H. Grossmith. . ...New York. 


COMMITTEE ON RESOLUTIONS 
James E. Davis, Chairman .....Detroit. 
Robert C. Eastman. . 
Arauna M. Vail aeeieta 
| eR | 


ee ey Cincinnati. 
..... Philadelphia 
sta vine eee 2 One 
COMMITTEE CN ENTERTAINMENT 
éve-eo nee SOR 
ook mee . Ne W York. 
Bde an dea 5. Rice kk 9 acs ae 
F. E. Watermeyer...... p oa:arcie kkes ode eee Ree, OEE 
J. TwWare YOUN F8 ov ccc icicka cscs weeee- New York. 


W. B. Robeson, Chairman 
James M. Montgomery. 
Wm. G. Ungerer... 


COMMITTEE ON FREIGHT AND TRANSPORTATION. 


(Including Parcels Post.) 


Frederick F. Ingram, Chairman............ Detroit. 
Gilbert Colgate ee are : ...New York. 
Frank B. Marsh... Pa e ..New York. 


Wm. Rieger ......... 4a 6a0 6 uauceciesiocs¢ctth BYORGIMGO: 
C. W. Jennings... 


pacotly PTT eTT ere 
Benj. I. Mott... 


..»-New York. 
CoMMITTEE ON TRADE INTERESTS. 

Monroe P. Lind, Chairman . Philadelphia 

Wm. A. Bradley....... kawnes vasoeleGw Werk. 

Herbert G. Williams 


... Rochester. 
CoM MITTEE ON FRATERNAL RELATIONS. 


he ta : ..New York. 
Detroit. 


A. D. Henderson, Chairman 
J. E. Davis 

Ss. S. West ee er ae oe Cleveland. 
\. B. Calisher....... re eee ....New York. 
\ 


ugustin J. Hilbert..... .. Milwaukee. 


COMMITTEE ON IMPORTATIONS AND UNDER VALUATIONS. 


Richard A, Hudnut, Chairman.............New York. 
Henry Dalley 


Joseph A. Brohel 


Harry Schandein 


...»New York. 
OTT OMT 
setup ai gatenalien meee mnews Philadelphia. 








SPECIAL COMMITTEES. 

CoMMITTEE ON TRADE MARKS 
Frank B. Marsh 
Frederick K. Stearns 


J. E. Allan 


chveekideterenesaae New York. 
dda tedwa Gewese ceabwue Detroit. 
...ot. Louis 


CoMMITTEE ON CAMPAIGN OF EDUCATION. 


ED Fe. DECGOUMO 6 nccehecdecedecsnadacaacans New York. 


Lately President Ricksecker sent out a letter to the 
members, dwelling upon some “thoughts and facts bearing 
upon our common interests.” 

Advance in Prices—The increased cost of materials, 
Otto of Rose, Oils Bergamot, Lavender and others: Musk, 
Orris, cut glass, spirits, metal goods, packing cases, capping, 
ribbons, boxes, &c., can be met in two ways: 

By deteriorating your goods or increasing your prices. 

Your salesmen will choose the latter, if they fairly un- 
derstand the real situation. 

At least five perfumery houses have advanced their list 
prices of a number of articles to conform to the increased 
cost. 

Some houses have issued entire new price-lists. 

These advanced list prices include certain special bulk 
perfumes, some 50c. per pint, some $2 per pint; powders, 
toilet waters and trial perfumes, $1 gross. Some have 
minimized or practically abandoned sales of this last un- 
profitable number 

Concessions—Since we can’t agree on eliminating this 
evil (let us minimize it), is it not all the more reasonable 
that we should safeguard list prices to cover these wastes, 
present or prospective? 


Talcum powder figures astonishingly large in the ex- 
penditures of the Hudson, N. J., Board of Freeholders. 
Talcum powder was one of the first things struck by the 
Senate investigating committee. There were bills galore 
for the powder. About 10,000 boxes of the stuff were 
sent to the Snake Hill county institutions, and lots of it 
was perfumed, too. The paupers and insane as well as the 
convicts were overwhelmed with it. All this powder, it 
appears, was supplied by a local concern in which a number 
of county officials were interested. 





It is reported from Michigan that the yield in Pepper- 
mint Oil is lighter than usual, but prices are low, never- 
theless. Miss Mary Clark has a fine farm near Galien, 
Mich., on which she has some eighty acres in Mint. It 


has been found that Peppermint can be successfully grown 
in some parts of Iowa, Robert Ulrath, of Britt, having 
realized some $65.00 per acre this year, and he will plant 
50 acres or more next year, 
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THE NATIONAL WHOLESALE DRUGGISTS’ ASSOCIATION 
ANNUAL MEETING. 
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The thirty-third annual meeting of the N. W.D. A. 
held in Denver, Colo., 


was 
September 30-October 4, being very 
well attended, some fifty-five members were added to the 
list. The formed the 
basis of most of the discussion, resulting in various reso- 
further united The 
elected for the ensuing year were: 
President—Edgar D. Taylor, Richmond. 
Vice-Presidents—W. C. Shurtleff, Chicago; L. B. 
ham, Denver; F. C. 


reports of the various committees 


lutions leading to action. officers 


Brida- 
Herrington, Burlington, Vt.; Ludwig 
Schiff, Los Angeles, Cal., and E. Berger, Tampa, Fla. 
Toms, New York. 

Strong, Cleveland. 

Members of Board of Control—F. L. Carter, Albert 
Plaut, W. J. Mooney, Charles Gibson, and W. B. Strong. 


Secretary—J. E 


Treasurer—S. E. 


The next session is to be held at Atlantic City in the 
fourth week of September, 1908. Among the various re- 
ports submitted, two are of special interest to our readers, 
and these are presented here. 

REPORT OF COMMITTEE ON ADULTERATIONS. 
By A.C 


Your Special Committee on Adulterations begs to report: 


STALLMAN, CHAIRMAN. 


It has been deemed impractical to collect any large number 
of samples of drugs and have them analyzed, as this would 
have been an infinite task, for which ro special appropria- 
tion has been made. It is therefore impossible to report 


more than the general situation, and a few instances of 


violation which have been presented more or less acci- 
dentally. 

The passage of the Federal food and drugs act, and the 
legislation along similar lines by the various States has 
gone far toward impressing the moral of pure drugs upon 
importers and manufacturers of drugs, but the delay in the 
enforcement of the national law has unfortunately led 
towards its 


“tak- 


some to believe that no steps will be taken 
enforcement, and as a consequence some persons are 
ing chances.” 

We are pleased to announce that the United States Gov- 
ernment is proceeding in deliberate and thorough fashion, 
gathering samples of all kinds, and analyzing these in the 
laboratory in New York and Washington. We are credit- 
ably informed that the lines have been well laid and that 
possibly a little later a number of arrests will be made, 
proving the earnestness of the federal authorities and their 
determination to enforce the law. 

We are also informed that two shipments of oil of lemon 
have been rejected, one being adulterated most grossly with 
turpentine and the other with alcohol. Other shipments 
of this oil, which appear to be below the standard, though 
not plainly adulterated, have been detained, and after 
hearing importers and shippers, the material gathered has 
been submitted to the Board of Food Inspection in Wash 


ington 


We have been made of at least two cases of 
adulteration which have passed the Appraisers of the Port 
of New York, and to which we wish to call the attention 
of the authorities and of our members. In one case celery 
seed was adulterated with 25 per cent. of ground stone, 


resembling the seed so closely that only under the micro- 


aware 


The other was an adulteration 
of cummin seed with teazle seed, also revealed by the 
microscope, but neither shipment would have been passed 
by the inspectors if proper care had been observed. 

It is hardly the place or time for us to call the attention 
of our members to the nature of adulterations which are to 
be expected and suspected. All know how easy it fs to 
adulterate oil of bitter almonds with benzoic aldehyde, or 
peppermint oil with cheap American or Japanese oils of 
somewhat similar character, as well as oil of sandal with 
A study 
of some of the text-books will help to avoid many of the 


scope could it be detected. 


oilof cedar, and will guide themselves accordingly. 


deceptions which are still being practiced. 

We believe that the members of our association will at 
under all conditions aid the national and 
state governments in the enforcement of the law, as being 


all times and 


beneficial for legitiaate business interests. 

We learn with gratification that the National Formulary 
and Pharmacopeeia will be revised still further, and this to 
conform to the natural qualities of pure drugs, as demon- 
strated to the revisers by proper experts. 

The government is disposed to treat all merchants fairly, 
giving them all necessary opportunity to live up to the law, 
and we trust that our members will not be slow to align 
themselves on the side of law and right. We urge this 
first as a matter of principle, and besides we wish to cau- 
tion all of them that they will disobey the law at their 
peril. 

The health of the public is largely in our hands, for if the 
people cannot depend upon pure drugs when they are pre- 
scribed we are in ill case indeed. The preparations of all of 
the members of this association must be above question as 
to purity. We must therefore exercise all possible care 
in looking to the sources of our supplies and insisting upon 
the purest possible products from every provider at first 
hand. 
REPORT ON TRADE-MARKS. 


OF COMMITTEE 


By A. J. Horiick, CHAIRMAN. 

This report contained much matter of interest and value 
to the members, synopses being given of the laws and 
regulations pertaining to the registration of copyright in 
Porto Rico, the Philippines, the Argentine Republic, Brazil, 
Peru, England and India. The introductory portion of the 
report dealt with the bearing of the Federal pure food and 
drugs act on the law of trade-marks and trade names 

“It is that all trade-marks 
trade names, whether registered or not in the United States 
Office or States, 


evident at the outset and 


Patent under the laws of the several 




















whether newly adopted or of great antiquity and wide 
currency, are amenable to the provisions of the above men- 
tioned statutes [the pure food and drugs act of June 30, 
1909]. 
appreciate that trade-marks and names, however fanciful 


No reader of the food and drugs law can fail to 


or semi-descriptive, which in any way can be construed as 
‘misbranding’ the articles to which the names are applied, 
are deemed unlawful This neces- 
sarily follows from the fact that the Patent Office cannot 
investigate the compositions, qualities, origin, etc., of the 


and forbidden to use. 


goods to which the marks are to be applied. 

“On the other hand, while the operation of the Federal 
law is restricted to ‘interstate commerce,’ still it isto be 
noted that a large number of the several states have enact- 
ed food laws which are not only based upon the national 
statute, but also embody in specific clauses the definition 
of ‘adulteration’ and ‘misbranding,’ as given in the national 
law. The enforcement of this law introduces another com- 
plexity in that the national statute uses the phrase ‘original 
package, and by Regulation No. 2, adopted by the com- 
mission whom this law appointed for this purpose, the 
term ‘unbroken original package’ is defined as ‘the original 
package, carton, case, can, box, barrel, bottle, phial, or 
other receptacles, put up by the manufacturer, to which the 
label is attached or which may be suitable for the attach- 
ment of a label, making one complete package of the food 
or drug article. The original package contemplated in- 
cludes both the wholesale and retail package.’ 

“While manufacturers 
complied with this regulation, still it is plain that many 
of the Supreme Court decisions concerning the’ ‘unbroken 


have, without doubt, carefully 


original package’ are at variance with the regulation that 
the phrase covers everything to which a label may be 
attached. However, this construction of the law has not 
yet been passed upon by the courts. 

“Many fanciful names which, however, acquire a posi- 
tion in the trade, can, under the Federal statute, no longer 
be used. The word ‘pure’ also, is specifically objectionable, 
‘certain specifics,’ ‘instant relief,’ ‘hair restorers,’ etc. It is 
evident, also that the names ‘Munich beer,’ ‘Pilsener beer,’ 
and ‘Roquefort cheese,’ representing articles made in the 
United States, must be dropped as being false representa- 
tions of the place of origin, etc., or described as ‘types’ or 
imitations of the foreign article. 

“Again, the Federal statute defines an article as ‘mis- 
branded’ if it be an imitation of another article. This, un- 
doubtedly, would be construed as applying to articles sold 
under trade-marks or trade names, which are imitative of 
the trade-marks or trade names of legitimate manufac- 
turers, in such a manner as to cause the spurious prepara- 
The act, therefore, 
in a measure, extends to all trade-marks, whether regis- 


uuons to be sold as the genuine article. 


tered or not, the benefits of a penal protective. 

“The passage of the food and drugs act of June 30, 1906, 
has stimulated similar legislation, particularly as affect- 
ing proprietary remedies in several countries of South 
America.” 

The report then goes on to cite various statutes and 
judicial decisions and concludes as follows: 

“Your committee feel that the trade-mark situation, on 


the whole, has been somewhat improved since the last re- 
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port. The passage of the Amendatory Act of March a2, 
1907, is a step in the right direction, although your com- 
mittee are still of the opinion that the national law might 
be strengthened. 

“For instance, if upon conviction under the act, the con 
fiscation of all offending labels, packages, etc, and their 
delivery to the complainant were made compulsory (as 
it is now under various State laws), it would aid mate- 
rially in deterring many who care little for ‘awarded 
damages.’ 

“Still further, your committee would recommend that an 
effort be made to induce Congress to further amend the 
act by adding a clause permitting the court to add impris- 
mere 
awarding of damages in many cases is of no effect what- 
ever, especially in the case of a multitude of minor offend- 
ers who have no financial status to be disturbed by such 
Sut when a term in prison is likely to follow, 
the flagrant offender will perhaps think twice before in- 
curring the risk of punishment.” 

Among other matters considered was the position of 
manufacturers of toilet articles. 

Regret was expressed that a large part of the trade in 
articles had drifted away from the drug trade 
through direct sales by the manufacturers to department 
stores and others, and it was thought that, by concerted 
action in making purchases and by buying only from those 
who protect prices, a portion of the profits on this class 
of goods may be regained. In this connection reference 
was made to the Freeman Co., of Cincinnati, which insures 
full prices by demanding contracts from all who handle 
its products. A large St. Louis house, whose name was 
not mentioned, also, for commendation, for 
making an honest effort to maintain prices on their line 
of goods. 


onment to the penalties. As it is at present, the 


penalties. 


these 


came in, 





In its monthly bulletin for August the Massachusetts 
Board of Health reports 502 inspections of goods under 
the provisions of the Food and Drugs Act, in which only 
125 were found to be of defective quality of goods. Of 
these 91 were samples of milk, 22 of drugs, 7 of sausage, 
3 each of non-alcoholic drinks, spices and condiments and 
flavoring extracts, 2 each of cider, syrups and lamb’s 
tongues and 1 each of canned soups, malt liquor, extract 
of beef and wine. ‘Twenty-five convictions were secured 
upon prosecutions. 


The Compafiia Industrial Jabonera de la Lagua, which 
owns the great soap factory at Gomez Palacio, Durango, 
finds its business growing so rapidly and soundly that it 
has become necessary to increase its capital from $2,500,000 
to the round $5,000,000; and to take the steps to effect 
this, the council of administration called a meeting of the 
shareholders for October 2 at Gomez Palacio. On its 
present capital the company paid a dividend of 35 per 
cent. for 1905, and on July 1 it paid an interim dividend of 
15 per cent. for account of the current 1907. All indica- 
tions support the prospects of another full 35 per cent. for 
this year. 


































THEY WANT TO KNOW. 








“They Want to Know,” has been 
necessitated by the inquiries coming to this Magazin¢ 
from many Especially since the passing of the 
United States Pure Food Law, numerous questions have 
arisen, and in answering one we may answer all. We 
disclaim omniscience, but we shall always reply to proper 
inquiries as fully as attainable knowledge makes possible 


Worcester, Mass., 
1 Compound Vanilla Flavor made 
Mexican Vanilla 


Tonka Beans, and so labeled, would require any guarante: 


The Department, 


sources. 


Would like 
from the 


to ask if 


best Beans and Angostura 
under the Food and Drugs 
Pure Ext. 


inform me will appreciate the favor 


Act, June 30th, 1905, the same 


as put on My Vanilla? If you will kindly 


Would like to put it on if required as it 


would pro 
to every one the label read truthful 
The State Law made me word my label thus 


illa Flavor 


‘Compound Van Made from Mexican Va 
nilla Beans and Angostura Tonka Beans Containing 
0.063 4 of Vanillin, and 0.0254 of Coumarin and Harmless 


This 


Prepared by 


Coloring Flavor is made from the best material 


obtainabl 
REPLY 


Replying to your favor of the 7th inst. we beg to advis« 


you as befor: is absolutely no need for you 


either to print your guarantee and serial number on your 


packages, or not to print it. The guarantee does not 


necessarily mean that the package contains what the labe 


says it does; nor will it absolve you from prosecution in 


case your label is not truthful in every particular 


We do not wish to have you infer that we questi 


your goods in 





way, for we are simply referring 
yours by way of illustration. The guarantee simply pro 
tects the dealer that handles your goods; so that in case 
the Federal Government finds it necessary to begin a 
prosecution it will not bring the action against the deale 


but against the manufacturer whose guarantee to the dealer 
appears on the package lr} is you Sse¢ here is only one 
thing accomplished .by the guarantee—fixing thx respon 


sibility on you; incidentally, dealers and the public alike 


are beginning to appreciate the fact that no manufacturer 
is likely to guarantee his goods unless they ar prop 
labeled, and therefore guaranteed goods are being pre 
ferred 

( HICAG( 


Under the Food & 
the use of th 


Drugs Act is there any objection t 
word “Pure” on enclosed baking powder 
label; and will it be considered mis-branding we call 
best Me x1can Vanilla 
Vanilla”? A prompt reply to this ques 


Where 


referred to in your issue 


an absolutely pure extract of the 


bean “Absolute 


tion will greatly oblig« can we get a copy of 


Circular 19 
REPLY. 


Replying to your favor of the 27th ult., we beg to ad 


vise that, according to our point of view, there is no reason 
why you should discontinue the use of the 


word “Pure’ 
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on the enclosed label; assuming, of course, that the con 
tents of the package are pure. 


Absolute Vanilla, we think 


it probable that some of the State Pure Food Officials will 


Concerning the expression 
object to its use. We base this assumption on the exps 
Ohio, Mass., and 
While it may be strictly 


rience of several of our subscribers in 
other states that are very strict. 
true that your vanilla extract contains nothing but Mexi- 
can Beans, alcohol, sugar and water, the officials may hold 
We think it would be well to 
and Ill. State 


they are the ones in their respective State that 


that it is not absolute vanilla 
submit the matter to the Ohio, Mass Boards, 
because 
are to be satisfied 

Circular No. 19 is an official Government publication, 
and may be obtained by addressing the Secretary of Agri 
culture, Wash., D. C 

We are a 


garding the construction of the Pure Food Law in man 


new concern, and are somewhat at sea re 


= 


respects, particularly that we 
Flesh 


roundabout way that under that law the terms 


are about to place on the 
market a Food or Cream, and are informed in a 
) sh Food, 


used. As delay means a 


Tissue Builder, etc., cannot be 


great deal to us, and to await your answer through the 


columns of your publication in the regular way, may we 
ask you to depart from your usual custom, in this instance, 
us as to your understanding? And would th 
head of 


Also, knowing it to be 


nd advise 


matter come under the misbranding, Regulation 


17 of said Law? such, can we ust 


hrase, “Guaranteed to be pure and absolutely harm 


ess 
REPLY 
We are not surprised that you should be somew 
rtain about the Drug Law, especially in view of the fact 
lat not only must the Federal Law be taken into con 
sideration, but the various State laws as well \s far as 


manufacturers of toilet specialties are concerned, the Fed 
eral Law is a comparatively simple proposition ; 


do not intend any of your preparations to be used for th 


reatment of any form of diseases, nor so advertise 0! 


recommend them, you need pay no attention to tl iW 


at all. Several of the States, however, have made regu 


lations that apply specifically to toilet preparation 


} 


kinds, among them being Massachusetts and South Da 
kota. Several of the States have new Food am Drug 
Laws before their Legislatures, and as soon as these laws 
are either passed ol approved or rejected, we will publish 


a tabulation of all of them, in order that manutacturers 


in our field shall know just what conditions must be m« 
This tabulation will be made by sets 


that it 


with in each State 


nd not by States, in order 
sulted 
With Flesh 


hat you are about to place on the market, we do not see 
that it falls 


special reference to the Food or Cream 


within the provisions of the Federal Law. 


\ccording to this view, you need pay no attention to 
Regulation 17, nor any of the other Regulations, and you 
can add to your label the phrase “Guaranteed 1 pure 
ind absolutely harmless” if you wish 

While it is not in direct opposition to other forma- 


tion we have received concerning the subject, it iry 


























somewhat regarding guaranteeing face creams, etc., under 
the act. But as our cream is intended in a measure for 
the cure of face blemishes (pimples, etc.), we feel that it 
will be more satisfactory to dealers if we would guarantee 
the same under the Food and Drugs Act. 

This brings us to another phase of the case that we 
have been unable as yet to get any decided opinion on, 
and would be greatly obliged if you wovld again favcr us 
with the information by letter. Our troubles are as fol- 
lows: About two weeks ago we made application to the 
Secretary of Agriculture for a serial number to be placed 
with guarantee on our goods. We have heard nothing 
from that department as yet. At the time we made applica- 
tion we listed three articles, giving description of each, that 
we wished to guarantee with the usual wording and our 
number. Since making that application we have changed 
the name of one of the articles, and now wish to know if 
we must notify the department of such change, or will the 
number assigned us apply to any and all articles we may 
put on the market? 


REPLY. 


In view of the fact that your cream is intended to cure 
facial blemishes it will be subject to inspection by the 
Federal Officials, and, therefore, the ingredients and the 
label must conform to the rules and regulations issued 
by the Secretary of Agriculture. With regard to guar- 
anteeing your products, we think it is a good idea to guar- 
antee everything in the line of toilet preparations, whether 
they come under the State and Federal Laws or not, for 
the simple reason that the public and retailers are not well 
enough informed to distinguish between those preparations 
which are subject to approval, and those which are not. 
The public seems to think that the manufacturers’ guar- 
antee to the retailer is the Government’s guarantee to the 
public, that the article is pure and harmless, but, of course, 
you know the only force of the guarantee is to absolve 
the retailer from prosecution in case the preparation is 
labelled contrary to the provisions of the law. It is not 
necessary to notify the Secretary of Agriculture that you 
have changed the name of one of your articles, for your 


guarantee will cover all your products. If it is necessary 


for you to print your labels at once, you might simply 
make a statement that your goods are guaranteed under 
the law, and that you have made application for a serial 
number. Other manufacturers have told us that they have 
experienced delay in their dealings with the Department of 
Agriculture, but that is only due to the tremendous amount 
of work they have on hand. In several of the States any 
products that are not manufactured within the State are 
not subject to inspection by State officials, as they are 
specifically exempted under those State laws, it being 
assumed evidently that the Federal officials will attend to 
their part of the business. 


Mt. CLEMENS, Mich., —— 


Will you kindly advise us as to the proper arrangement 
of inclosed label to comply with the Pure Food and Drug 
law? Can our guarantee as per inclosure be applied to 
margin of label, or must it be applied directly under name 
of lotion and above the manufacturer’s name? Must 
agent’s name be omitted from label? 
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REPLY. 


The label which you inclose is correct in matter and 
arrangement, with the exception of the word “Magnetic,” 
all such words or phrases being specifically barred by the 
regulations of the Federal Food and Drugs Act. 

Your guarantee sticker may be pasted on the side of 
main label, or above or below it. But the chief purpose 
of the guarantee is to inspire confidence in the dealer 
and purchaser, and all invoices should bear the same 


sticker as well as each package of the goods. 





Consul Carl Bailey Hurst, in the following report from 
Plauen, calls attention to the opening presented for intro- 
ducing the superior American shaving soap in Germany: 

“The appearance of the safety razor on the German 
market is making a slow but certain change in this coun- 
try in the habits of many men who have hitherto frequented 
a barber shop. 

“In connection with this razor there is a call for shaving 
soaps for home use. The market is at present, in this line, 
in a rather undetermined state, and an excellent opportunity 
is open, which should be promptly and carefully availed of 
in order to get a controlling interest in supplying the de- 
mand. The article itself, though of seemingly slight im- 
portance, can be made in the aggregate to amount to a 
very large figure. There are several kinds now for sale, 
English, French, and German, while the American varie- 
ties are not well represented. The latter are sold for more 
than twice the price they retail at #h the department stores 
in the United States. 

“Although well known, some English shaving sticks, 
when used, seem to dry quickly, and are not so satisfactory 
as the leading American makes. They sell for about 24 
cents, however, compared to the American article, which 
retails for 35 cents. A superfatted English variety sells for 
about 30 cents. Shaving soap in bars used by smaller 
barbers sells for about 24 cents a German pound (1.1023 
American pound). 

“If the American varieties are now energetically pre- 
sented to the trade and to the public they will, with the 
rapidly increasing sales of safety razors that call for sup- 
plies of shaving soap, get a start that can be maintained if 
once shaving men are shown the superiority of the Ameri- 
can kinds It should be mentioned that no American 
shaving stick is at all advertised in this district. As the 
duty under the new German tariff is scarcely over I cent 
a pound (10 marks or $2.38 for 220.46 pounds) and ocean 
freight rates comparatively slight for goods of this bulk, 
the usual serious obstacle to export may in this instance 
be readily overcome. [Samples of the German shaving 
soaps are forwarded by the consul and will be furnished 
to American soap manufacturers upon their application 
to the Bureau of Manufactures. ]” 

That the reason for the Soap-Combination in England 
was not the rise in the cost of raw materials is now pretty 
conclusively proven by the “Soap War” which has broken 
out in England. Prices are being cut and suits against 
the English railways on account of preferential rates are 
being entered and pushed. The rebate question promises 
to be as interesting there as on this side of the Atlantic. 








FOREIGN CORRESPONDENCE. 


[The news appearing under this heading from month to 
month is the latest possible authentic reports from the 
various floral culture centers or markets. Just because 
these are reports taken on the spot, reflecting actual condi- 
tions which are constantly changing, apparent contradic- 
tions are due to altered conditions, and must be so consid- 
ered.—Ep. | 

FRANCE. 

Cannes (A. M.)—The latest reports from the mountains 
seem to bear out the earlier impression that the crop of 
Lavender is the best that has been enjoyed for fifteen 
years, both in quantity and quality, but prices are high, 
both on account of the exhaustion of stocks and the high 
prices that the farmers have had to pay in the way of 
rentals. As a result good qualities of Oil command $2.50 
to $3.00 per pound. It is also reported that the steam dis 
tilleries of Schimmel & Co. in the Bas Alpes have suc 
ceeded in producing an oil very high in ester content. 

The crop of Orange flowers is larger than last year, but 
the yield in Oil is low in quantity and quality. The same 
is true of Cassie and Violets. This condition is supposed 
to be due to the lateness of the season, coupled with a long 
drought only broken very lately by the equinoctial rains, 
which may help somewhat to raise the average yield. 

The gathering of Jasmin goes on apace at this writing 
and prospects for an average crop are most promising. 


BULGARIA. 


KAZANLIK.—The results of the Rose crop are now more 
definite. It seems that*the yield was 2,500-2,600 kilos; the 
muscal, bringing from 4.60 fr. to 4.80 fr., although every 
possible device was resorted to to secure the Oil at the 
lowest possible price from the peasants. The winter was 
very severe, the bushes developing very poorly, but in the 
middle of May when rain began to fall the blossoms de- 
veloped, and though few in number the yield in Oil was 
fair, 3,800 kilos of flowers producing one kilo of Otto in 
some sections, though in others as much as 7,000 kilos of 
flowers were needed per kilo of Otto. As the cost of 
distillation was 1 fr. per muscal and the flowers brought 
from 20 to 25 centimes per kilo some of the factors were 
willing to sell at a parity of $5.75 to $6.00 per oz. of Otto. 

In fact, the general crop is slightly better than was at 
first expected and reported, but prices will remain stiff in 
view of the strong demand. 

ENGLAND. 

Lonpon.—The past two years have presented great diffi- 
culties to the manufacturers of Almond Oil. 

Severe and late frosts again caused great damage to the 
crop in southern Europe, whilst a second period of severe 
drought, with attendant famine, in Morocco, accentuated 
the difficulty. This combination of adverse conditions has 
caused a great shortage of supplies of the fruit. The mar- 
ket had no chance of recovery from its first year of diffi- 
culty before it had to face a renewal of the causes of 
trouble. The result has been that prices have been forced 
up to a point only reached in two seasons before, during 
the past fifty years. 

It is at times like these that temptation as to the use of 
substitutes often arises, and notwithstanding the advance in 
recent years in scientific testing of oils, cases are often met 
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with in which others, notably those of Peach and Apricot, 
are boldly offered as “Almond Oil.” For those who can- 
not readily detect this imposture, the only safe way is to 
buy a quality that is beyond all question, and thus avoid 
the risks that attend the retailer who offers an article 
that is not as represented. 
New season’s supplies now beginning to arrive, promise 
well, and it is hoped that before long a return to more 
normal conditions will be experienced. 


NEW INCORPORATIONS. 
Carson Mepicine & Extract Co.; capital, $25,000. In- 


corporators—C. C. Johnson, M. W. Walthall, W. L. 
Douglas, Scranton, Pa. 


PERSPIODOR COMPANY, New York (toilet preparations) ; 
capital, $50,000. Directors—George H. Ridell, Elizabeth A. 
Ridell, New York, and Florence Bailey, Greenwich, Conn. 





At a meeting of the Azie Mfg. Co., at North Adams, 
Mich., it was voted to change the name to the North 
Adams Soap Co. The business of the company shows a | 
rapid increase, 

IMPERIAL PERFUMERY Works, New York; capital, $5,000. 
Directors—Adolph C. Wolmark, 1029 First Avenue; Isaac 
I. Marks, 107 East Broadway, New York, and Nathan 
Kopf, 776 DeKalb Avenue, Brooklyn. 


Poroso Company, of Indianapolis, Ind., for the manufac- 
ture of powdered soap and machines and appliances for 
dispensing them, and other toilet articles; capital stock, 
$10,000. The directors are: R. L. Talbot, Jr., Eugene M. 
Parrott and Horace Lancester. 


Apams Bros. Ex’rract Co., Kalamazoo, Mich., was incor- 
porated with a capital of $10,000, with a paid amount of 
$3,000, by C. B. Ford, J. A. Adams and G. A. Adams. 
They will engage in the manufacture of flavoring extracts 
and pharmaceutical preparations. 


Tue La Renaup Company, to manufacture soaps and 
perfumery, capital $125,000, filed articles of incorporation 
in the Camden County Clerk’s office last week. The in- 
corporators are Edward E. Grosscup, George B. Evans 
and Charles A. Ross, all of Camden, N. J. 


BEtTMAN-JOHNSON Co., with a capital stock of $1,250,000 
and headquarters in Cincinnati, was incorporated, their 
purpose to manufacture and deal in confectioners’ and 
bakers’ supplies. The incorporators are Morris L. Bett 
mann, Albert Seasongood, Edgar Bettman, Henry B. Eze 
kiel and Simeon M. Johnson. 

Their purpose is also to distill, rectify, blend, bottle, 
manufacture and deal in liquors, flavors, medical prepara- 
tions, glassware, corks and cooperage of all kinds. 


























IN THE TRADE. 








Armstrong, Willson & Co., Inc., is announced as the 
successor of Armstrong & Willson, of Baltimore. This 
firm is well known in the trade for its special product, 
‘“Dermacura.” The incorporation is along the progressive 
line marked out by this concern. 


We present a portrait of 
Mr. J. M. Bush, of W. J. 
Bush & Co., a face familiar 
to so many in the trade both 
in this country and in Eng- 
land. 


The résumé of the thir- 
teenth annual meeting of the 
Manufacturing Perfumers’ 
Association has been sent out 
to the members by the wide- 
awake secretary, W. H. Hyde, 
of Cleveland. It 
reminder of the last meeting and hint of the fuller record 





is a good 


to appear later. 


One good way to catch trade is well worth finding, and 
any one should be able to find a few methods that suit his 
taste in the volume “One Thousand Ways and Schemes 
to Attract Trade,” by Irving P. Fox, the alert and enter- 
prising editor of The Spatula. 
cially to the retail druggist, who will find many sugges- 


It commends itself espe 


tive ideas in this volume. 


Mr. Harry E. Gavitt, of Topeka, Kan., has returned 
home after his usual tour of the East in search of new ideas 
for his growing concern, the W. W. Gavitt Manufactur 
ing Co. 


The CONDENSED PASTE POWDER, made by the 
Arabol Mfg. Co., 100 William Street, New York, 
known as a sticker, has an advantage over other pastes 
that it is not to be 


well 
forgotten. It pays less freight and 
cannot spoil by freezing since it is shipped without water, 
which forms the bulk of the others. 


The Peet Bros. Manufacturing Co., of Kansas City, has 
just begun work on a four-story addition to their plant in 
Armourdale. The output of soap will be 70 million pounds 
a year, when the addition is completed. The Kansas City 
Soap Co. is also making an addition to its plant which will 
increase its capacity to 6 million pounds of soap per an- 
num. The Procter & Gamble factory in the same suburb 
1S NOW producing some 90 million pounds of soap a year, 


an increase of 250 per cent. in three years. 
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ay 


Mr. Christo Christoff, who was here for a short time, re- 
turned on the S.S. Adriatic, October oth. 


ON THE SCEN 








M. Chas. Munton, of Bruno Court, Grasse, who arrived 
here on the S.S. La Savoie, September 28, has been making 
an extended trip with T. 


H. Grossmith. He will return to 


Europe in November. 


Mr. August Dousson, one of the oldest perfumers in 
New Orleans, died there last month at the age of seventy- 
six. He had seen many tribulations, serving faithfully 
as perfumer for prominent firm, after 


more than one 


giving up his own business. 


The Pittsfield, Mass., Soap Company will move to their 
new quarters in the Barkerville mill in about a month, as 
they will be obliged to vacate their present quarters by 
November I. 


M. E. 
trand Fréres, Grasse, who ar- 
S.S. La 
September 13th, has 


Schlienger, of Ber- 


rived here on the 
Provence, 
been making quite a trip with 
Mr. Rockhil 


treal 


l, as far as Mon- 
Chicago. He 
sail for Europe October 25th. 


and will 


There is trouble in Spring 
City, Pa.. over the enforce 
ment of the new law against 


without a 
The 


ng for premiums are determined, 


the sale of soap 





ten 


-dollar license. 


women's soap clubs work 


and promise to make trouble for those interfering with 


them in their work 


Judgment for $10,000 is asked by the State of Arkansas 
against the N. K. Fairbank Company, the action being 
Second Division of the Circuit Court. The 
complaint alleges that the defendant corporation is indebted 
that for the 
use and benefit of this territory. 


filed in the 


to the County of Pulaski in sum and costs 
In filing suit Prosecuting Attorney Rhoton, acting for 
the State, said that the defendant, since May 15, has been 
carrying on a business there by selling and delivering 
cottolene, soap, gold dust and baking powders and keep- 
ing an office there for the transaction of business. 
Defendant company has not filed articles of incorpora- 
tion in the office of the Secretary of State, it is alleged, 
it filed a amount of 


capital employed in the State or the name of its office or 


nor has copy of its charter or the 


agent there. 
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PATENTS, TRADE-MARK, ETC. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq., Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner U.S. Patent Office. This report of patents, 
trade-marks, labels and designs is compiled from tte 
official records of the Patent Office in Washington, D. C 
We include everything relating to the four co-ord:nate 
branches of the essential oil industry, viz.: PrRFuMEks, 
Soap, FLavorinc Exrracts and ToiLer PREPARATIONS 

The trade-marks illustrated are described under the 
heading ‘* Trade-Marks Applied For,” and are those for 
which registration has been a//owed, but not yet ¢ssued 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., will receive Mr. Darby's attention if 
addressed to 

PATENT AND TRADE-MARK DepT., 
Perfumer Pub. Co. 
100 William St., 
New York. 


PATENTS GRANTED. 


857,953.—Rrsin Soap.—Ernst Fischer, Dresden, Ger 
many, assignor to The Arabol Manufacturing Company, 
New York, N. Y. 

1. As a new article of manufacture; a hard and brittle 
resin size containing an appreciable excess of free resin; 
and no appreciable amount of uncombined soda 

2. As a new article of manufacture, a hard and brittle 
resin size containing over 30% of free resin 

867,023.—DiIsPENSING CAN OR RECEPTACLE 
Eberhard, Newark, N. J. 

In a dispensing receptacle, a receptacle body, a flanged 
perforated sprinkler cap detachably fitted over one end of 
the body, a reciprocal cut-off disk slidably supported at its 
center upon the inner side of the cap, and provided with 
diametrically opposite inturned brace arms, a closing spring 
engaging one of the disk arms, and a sliding push button 
connecting with the other arm and projecting through the 
cap at one side thereof. 

867,017.—ToorH-PowDER 
Mond, Philadelphia, Pa. 


Chas. F. 


RECEPTACLE.—Herman L. De 
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receptacle provided with 


\ powder 


an upper powder re- 


ceiving chamber and a lower valve or cut-off chamber, a 
bottom forming a partition between said chambers, said 
hottom having a discharge opening therein, in combination 
with a spring closed cut-off operating beneath said dis- 


charge opening, said cut-off comprising a valve and a right 
angular end forming an abutment for the brush, and means 
for centering the brush in the cut-off chamber, said means 
comprising oppositely disposed bowed springs which con- 
inwardly toward the center of the chamber to center 
the brush beneath the discharge openings, substantially as 
described. 


verge 


LABELS REGISTERED. 


13,806.—Title: “Bouquet Au Lilac De France.” (For 
Cologne.)—Chas. Rahayel, New York, N. Y. Filed Au- 
gust 29, 1907 

13,807.—Title: “Clean-O Shampoo.” (For a Shampoo 


Preparation.)—The Michael Drug Co., New York, N. Y. 
Filed August 28, 1907. 

13,813.—Title : “Hydrona.” (For a 
Powder.)—A. Warburg Leman, Denver, Colo. 
1907 


TRADE-MARKS APPLIED FOR. 


Complexion- 
Filed Au- 


gust 20, 


24,691.—Pacific Coast Borax Co., New York—Soap 

25,119t—Baker Extract Co., Springfield, Mass.—Flavor- 
ing extracts. 

29,772.—The Geyserite Mfg. Co., Denver, Colo.—Soap. 








27,751.—Vereinigte Chemische Werke Aktiengesellchaft, 
Charlottenburg, Germany.—Soap made of wool fat. 

28,408.—Fritz Harnisch, Berlin, Germany.—A_prepara- 
tion for the treatment of finger nails, in solid, liquid and 
pasty form; name: “UNQUAL.” 

28,740.- B. T. Babbitt, Inc., New York.—Toilet soaps. 

29,090.—Luke F. Shinners, Cleveland, Ohio.—Soaps 


_29,117—Boericke & Tafel, Phila., Pa—Toilet prepara- 
tions 
29,185.—Maude L. Campbell, Washington, D. C.—Hair 


tonic and scalp remedy. 
29,364.—Pacific Coast Borax Co., New York.—A wash- 

ing compound 
29,413.—William L. 

powder. 
29,490.—Charles Boucher, Paris, France. 


White, Brooklyn, N. Y.—A foot 


Toilet powder. 














Solon Palmer, New 
fumed toilet powders 
29,502.—Thomas J. Mowry, Renovo, Pa 
29,709.—G. O. Ranson & Co., 
and restorers 


York.—Perfumes and per- 


29,550. 


Hair tonics 
Fortuna, Cal.—Hair tonics 


29,718.—Ogden & Shimer, Middletown, N. Y.—A toilet 
cream 
29,775.—Tom Bailey Lathem, Brownwood, Tex.—Hair 


tonics and renewers. 


EXTRACT MEN TO MEET 


The following explains itsel 
To the Members of the American Extract Manufacture 
Association 
The first general meeting of this association is called 
for Friday and Saturday, November 15 and 16, at the hal 
of the American Bottlers’ Protective Association, 218 Ea 





Thirty-seventh street, New York City, beginning on thx 
morning of November 15 at 10 o'clock, and which you are 
earnestly invited to attend. Many matter f importance 

| be considered, among which are reports of the variou 

mmittees; to select and name a place for the first an 

meeting, which occurs in May of next year; matters 

which will be brought up at the rious leg tures next 
session, etc 

Many well-known speakers in the trade, and ers, hay 
been invited to speak on mat pertaining to the associa 
t and the food question in genet These subjects hav 
been assigned: 

“Methods of Official Tests,” with demonstrations. By 
R Br Oks, B S lh state hemist of New Jersey and food 
Inspection expert ol] the P nnsy ania Dairy and Food 


Commission 
“Standards 


Food Law 


attorney, 


expert 
“Colors Used in Food Products and Their Effect on the 
Human System.” Dr. T. C. Stearns, B. S. C 


“The 


from the 


Advisability of Taking the Rules and Regulations 

Department of Agriculture and Giving Them to 

the Department of Justic: Mr. M. D. Flattery, attorney, 

of Boston 

Tax Applied to Manufacturers 
(Andrew J. Bastine, president 


Oils Used in Flavoring.” Dr 


“United States Revenue 


f Flavoring Extracts.” M1 
“Constants of 
R. D. Dodge. 
“State Laws.” Mr. Arthur E. Claus 
“Make-up of a Label for Flavoring Extracts.” Mr. H. 
D. Mann, of Syracuse 


Essential 


“Artificial versus Imitation.” Mr. C. Van Skiver 
Food Law to Toilet 
McConnell, ex-president 


“Application of the 
Mr. D. H 


Preparations.” 
Manufacturing Per- 
lumers’ Association. 

“The Mexican Vanilla Bean from Plantation to Manu- 
facturer.’” By Mr. E. Nelson Tibbals, of E. Nelson Tibbals 
& Co., New York. 

“The Bourbon and 
tion to Manufacturers.” 


Other Vanilla Beans from Planta 
By Mr. J. A. Armfield 
“Carbonated Beverages.” By Dr. A. P. Hallock. 
If you should desire to take up a subject which will 
interest this association, and further its interests, the un 


ler i . 
dersigned committee will be pleased to receive your request 





AND ESSENTIAL OIL REVIEW 


ISI 


and the title of the 
be allotted 


subject immediately, so that time may 
he committee desires you to immediately forward the 
enclosed circular properly filled out, advising them of your 
to attend, 


intention and everything will be done to make 


your visit to this city a pleasant one 
ArTHUR E. CLaus, Chairman. 
EDWARD GOODHEART, 
CHARLES VAN SKIVER, 
CHARLES SPANGENBERG, 
\. J. Bastine, Pres. ex officio 
CAN IT BE? 

Can it be possible that Secretary Wilson has been cor- 
rectly quoted in the interviews appearing in the press, con- 
cerning Perfume raw materials, &c.? If so, we should like 

) present a few quotations for the delectation of our 
readers that they may see how much folly may issue from 


the mouth of a wise man when he 


i he 


is talking about things 


does not understand. Here are some of the things 
is reported to have said 


(Anything that can be grown in any part of the world 





can be grown to absolute perfection in the United States. We 
pay out more than $300,000 annual i attar of 
es alone, when the $ nex ursing to 
t elgeners ne red I I I ¢ which can be made 
ght here 
“In France roses are grown by the square mile, and they 


1 


bloom nas 


The 


pure fat for 


are culled be fore the lost its sweetness 


buds and half-open blooms are boiled in 


several hours, the fat strained, new flowers added and the 
whole boiled again. This process is repeated four times, 
when the pomade is considered saturated with the essence 





m to eight pounds 
This 


a single drop being 


of roses. Spirits in proportion of a gall 
of the paste, is added, and the result is esprit de rose 


is kept to mix with grosser perfumes, 


sufficient to impart an exquisite fragrance to any com- 


pound. From attar of roses is made all the fashionable 


perfumes now in general use. It requires about 600 pounds 
of rose leaves to produce one ounce of attar, worth about 
little of 


is too valuable not 


35 pounds sterling. Of course, very this article 
arrives in America in a pure state. It 
to be counterfeited and diluted. 


“The United 


facture of the attar of wintergreen, which is used chiefly 


States claims pre-eminence in the manu- 
by confectioners, and keeps hundreds of perfumers busy 
in New Jersey. 

“The tube 
Louisiana and other southern States, and it yields extract 


rose can be successfully grown in Florida, 


in abundance. The citrus family gives us many excellent 
perfumes, and besides the innumerable flowers which grow 
in the United States quite a number of bulbs and plants 
wintergreen, 
humble 


yield perfume oils in their native ground 


sassafras, wild ginger, laurel, while the 


swamp 
sweet potato is a perfume-producing root of great value.” 


It would be laughable—if it were not sad—that so much 


misinformation is compressed into a single article. “Attar 
of Wintergreen” is a new one. Triple Extract of Sweet 
Potato should be the next novel perfume to be manu- 


factured 
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OCTOBER MARKET REPORT AND PRICE CURRENT. 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. ( 





DE 





ESSENTIAL OILS. 

The Essential Oil market has been more active during 
the last month with several features of more or less sig- 
nificance. There is little betterment of the Citrus Oil situ- 
ation, although prices are a shade lower. ‘This is more or 
less due to the quotations on New Crop, which are, of 
course, lower than Spot. Oil Limes, expressed, has ad- 
vanced sharply, on account of small supply, but Oils Ber- 
gamot, Lemon and Orange are somewhat lower. 

On account of receipts of new crop Sandal that Oil is 
lower, though the demand is so steady for good Oil that 
there will be no considerable recession. 

Oils Sassafras Artificial and Citronella are slightly lower, 
while Oils of Peppermint and Cloves are much easier, in 
the face of conflicting reports. 

The shading of Oil Lavender due to 
good crop, but good qualities of high ester 
command good prices. 

Sweet Birch Oil is very firm, and reports are — in 
of increased distilling to meet the demand at the favorable 
prices, 


is reports of a 


content still 


seems that there will be a very fair supply of the poorer 
quality beans—when the new crop arrives, but meanwhile 
the extremely small stock abroad is fast being depleted, 
so that by December none but new beans will be in the 
market. 


SOAP MATERIALS. 

The man who understands the market is wise indeed. 
The demand is strong, especially from abroad; everyone is 
complaining of the small margin of profit, yet the latest 
news is that the English manufacturers are cutting prices. 
If this policy should happen to come across the ocean it 
might make matters even worse than they now are. The 
prices tell the tale: 

Quotations are: 
Tallow, 


city, .oo% (hhds.); country, .06%-.06% 


Grease, brown, .053/; yellow, .o6. 

Cotton Seed Oil, crude, tanks, .40; summer, yellow, 
prime, .52%. 

Cocoanut Oil, Cochin, .934; Ceylon, .08. 


Olive Oil, green, .80; yellow, 1.00. 


BEANS Olive Oil Foots, prime, .07%; good quality, .o7. 
The reports concerning Mexicans are as reliable as Palm Oil, Lagos, .07%; red prime, 
usual, which means that no one tells, even if he knows Chemicals, borax, .08; caustic soda, 80 p. c. basis of 
how good, or bad the crop is. A fair averaging of opinion 60%, $1.90. 
points to a possible decrease of 25%. As to Bourbons it Rosin, 1st run, .27; 2d run, .29; 3d run, .31; 4th run, .33 
Almond, Bitter... .¥ cscs: DE: OSI 6 oh ti 0kas bo enessebeees® ee errr $2.75 
e we 2 AF eae BOD | CIO 0 6.6 n6 cvkicesdnvces 1.35 MTEC CTE CCT 0.70 
” aaa a Ee ee TE: FE oa vac boca es ee ncvusckarne .00 
ss Sweet, True........ 57-66 Juniper Berries, twice rect... 1.30-1.75 Thyme, red, French.......... 1.10 
sig Peach-kernel ........ .35 Kananga, Java.............-. 4.00 - white, French........ [.25 
BPOE, CHMES 00:00 Ks eves cnses .14 Lavender, English............ 7.00 Vetivert, Bourbon............ 8.50 
eee .20 - Cultivated... ...... 3.50 ” errr er 42.00 
PE etenescens5).ccusassin® I 35 xe Fleurs, 28-30% 3.00 Wintergreen, artificial........ -40 
See ee a (me a a hk 2.15 io arn Tere 3.25 
Ay ere er CO IAS 5 5 k.kn 66050 caneens 1.50 We CME. oissivicrecce 60.00-70.00 
RSA Ca Se cturtnG. <iemwe hen 2.50 Limes, expressed............. 2.10 
Bergamot, 37-38% 4.75 SE sd ca asoes ene go BEANS 
Bergamot, $5%.........0.. 4.50 Limaloe.............eeeeeeees 2.50 ‘Tonka Beans, Angostura...... 80 
een CWORE). owe csicveccsess 6.30 Moco, Gistilied,.........ssecee. 90 Gasinam 40 
Bois de Rose. RE emelle........ 4.50 Mustard, natural..............- 4.50 Dace Stee Tee ee it 38 
Cade Oe eee eee ere 20 : | eee 2.00 aaitin Wenn tesiean $4 00-7.00 
SS O50 5® aki ce bicwexd b40 Sr 60 Myrbane, rect................- 12 ee re Cut cen 3. 78°4.00 
Camphor ... a eee 20 Neroli, petale............. 75.00-80.00 ea ea Bourbon... .. 2.78-3.§0 
oo 2. ea 1.25 e artificial. 16,00 ea ‘a Tahiti g " 
> er O-1.15 
NR sp aue ben sean ee ee. a ee 95 
Carvol pe veuksedeaans om : ee eee eee re 2.50 SUNDRIES. 
COOSIR, 79-GO%K.. occ ccrscveces EBD «SPI BEE. in svc cccieescwies 2.50 . 
Cedar, Leaf....... ge i OL cs pnd bear we neee een .50 Ambergris, black..........(0Z.) $20.00 
a | Re .32 Orris Root, concrete... .(0z.)3.50-4.20 4 ZTAY. oc ccvees “ik 35-09 
Cinnamon, Ceylon............ Se ere 4.50-5.50 COO DOTOB ccs ccsesccere ** 1.75-1.90 
Nee era $.00 Cuma4rin. .....0ccsceccvecs _3-40-3.50 
ER eee ere 05 Peppermint, W. C............ 1.75 Heliotropine... ...... $1.75-1.50 
TI rrr 1.35 Petit Grain, American........ 5.00 Musk, Cab., pods........ (0z.) 8.00 
ES a ere re 11.13 sia a | ee 5.50 = grain........ 15.00 
| SSRs Omri s. er a, * Ne a ee ewan 2.00 ‘** Tonquin, pr ds eae “ 16.00 
ON Ea re rere 1.50 ee Pore (0Z.) §.75-6.25 - Ie grain. sas 21.00 
Eucalyptus, Australian, 70% 70 Rosemé iy, PEDGR.....ccesvsse 1.10 ‘Artificial, per ate 2.00 
ge ee aes 5.25 ; ee .s0 Orris Root, Florentine, w vhole. 13 
ss a 75 Sundaes, 1 ast India....... 3.25 Orris Root, powdered and 
Geranium, African.......... 4.00-4.25 Sassafras, artificial............ .40 PEANWIAIOT «oo ccccvcccccveces -10 
os BOUTOON . 2. cccces 3.50 ‘ NS ae 75 ee. TURN: cs cones ve vicve .O1'4-.01% 
rer eS. Pe er ree 60 Terpineol.... Ree -45-.50 
OR ca cloaawe I er a ra te Sed aia £.40-7.80 VOM. .0..6cccrcccccccrecnss 25-.28 
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‘THE BEST I EVER USED.” 


This is what a prominent manufacturer of toilet 





LANOLIN 


"BRITISH" 
Adeps Lanae JU. S. P. 


preparations wrote us a short time ago. A year 
or so ago he used our product and since then has 
tried practically every other kind in the market; now he returns to us, and this time 
to stay. Let us send you samples and quote prices. 

Special Price in Bulk according to Quantity 


EVANS SONS LESCHER & WEBB Lim., 92 William St., New York. 











FOR PERFUMES AND FLAVORS 


OTTO OF ROSE 
Christoffs’ CXC Brand 


The prices of the above will doubtless be higher for 
next year’s delivery, but will probably not be as high 
as some enthusiasts are predicting. 

They will be high enough, however, to tempt the 
unscrupulous to resort to adulteration, and other 
tricks, to reduce the cost. 

It your Coppers have the seal and brand *“*CXC”"' on 
them you need have no fear regarding the quality, 
tho’ we would be more than pleased to have you send 
it to the most critical chemist for analysis. 


HEINRICH HAENSEL’S 


(PIRNA, GERMANY) 


TERPENELESS ESSENTIAL OILS 
AND FRUIT ESSENCES 


Write for a copy of our REPORT, giving full in- 
formation regarding the chemical characteristics of 
these oils, and their economical use in perfumes and 
flavors. 





INNIS, SPEIDEN @& CoO., 46 Cliff St., New York. Established 1816 


CHICAGO BRANCH, - - 196 MICHIGAN STREET, 


























ARE YOU BUYING 
Vanilla Beans Freely ? 


BUY DIRECT 


AND 


SAVE MONEY 


We ere first hands in 
VANILLA BEANS (all grades) 
ORRIS crude, ground and powdered 


GUM ARABIC and 
TRAGACANTH 





The dealers are, for they expect 
to get better prices from you on 
the advancing market. We are 
direct receivers and can 


Save you money on all grades. 


The Mark P-E-A-CO. Insures Quality 
SERIAL No. 1282 





LET US HEAR FROM YOU. 





P. E. ANDERSON & CO. 


DRUG MERCHANTS 
7 and 13 Gold Street NEW YORK 


J.N. LIMBERT & CO. 


Succeeding The Chas. E. Hires Co. in the importation of Vanilla Beans 


480 and 482 Bourse - Philadelphia, Pa. 

























































CLASSIFIED 
ADVERTISEMENTS. 
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On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
25c. per line perin- 
sertion. Cash 
with order, 

Address all communications to 


PERFUMER PUB. CO., 
100 William St., New York. 


BUSINESS OPPORTUNITIES. 


Wanted.—Second-hand Press, knuckle-joint, 
Boschert No. 1 preferred. Address Press, 
journal. 


Boomer & 
care this 


Tar Soap Formuta.—If you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B., care of this journal. 





TRAVELING SALESMAN WANTED.—To call on Perfumers, 
Soap Makers, Druggists, Manufacturing Confectioners, &c. 
Experience, and acquaintance with the above trades 
necessary. Knowledge of Essential Oils desired. Address, 
with full particulars: 


ability 


ALPHA, care of this paper. 


Powder de- 
sires to secure Japanese agent in touch with toilet goods 


Manufacturer of popular American Bath 


trade. Address, with reference, Cleanliness, care of 
AMERICAN PERFUMER. 
Interest in an established flavoring extract business 


for sale. A good man qualified to manage the business 
can acquire a substantial interest for from $10,000 to 
$25,000. Address P. O. Box 1809, New York. 


For SaLe.—Mill and Rutschman Plodder. Full instrue- 
tions for those inexperienced in making milled soaps. Ad- 


dress Geo. A. Schmidt Co., 405-407 North Ave., Chicago. 
SITUATIONS WANTED. 
Assistant, in laboratory or factory; man 34 years; 


has 16 years’ practical experience in analytical and manu- 
facturing specialty flavoring extracts. 
Seeks position where opportunity to learn business super- 
sedes high salary. Future, care PERFUMER. 


chemistry; my 


Responsible chemist—long experience in manufactur- 
ing complete line of Extracts, Perfumes and Toilet Ar- 
ticles. F. A., care AMERICAN PERFUMER AND ESSENTIAL 
Ol Review, 100 William St., New York City. 

Perfumer of long experience in the manufacture of 


concentrated essences, toilet preparations, flavoring ex- 
tracts and high-grade perfumes is open for a good posi- 























tion. Seven years in present position; 
changing; best references furnished. 
bridge, c/o this Journal. 


good reasons for 


Address, Wood- 


a practical Perfumer. Address 


Perrysburg, Wood Co., Ohio. 


Situation 
A. 


wanted by 
Hufford, 


HELP WANTED. 


Perfumery salesman wanted, with established drug and 
department store trade. Excellent cpportunity for the right 
man. Correspondence confidential. The Willis H. Lowe 
Co., Boston, Mass. 


Wanted by 
to call on 
knowledge 
Water, c/o 


an importing house, young intelligent man 
soap and perfumery trade. Must have some 
of Essential Oils. State full particulars: 
AMERICAN PERFUMER. 


Wantep.—Experienced salesman by an established house 
in the Vanilla Bean Trade. Excellent opportunity for right 
party. Address Market, care of this journal. 





“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses.” 


THE ROBINSON MFG. CO. 
TORONTO, CAN. 


If you agree with this, send us $2 for your 
subscription, or renewal. 


PERFUMER PUB. CO. 
100 WILLIAM ST. 
NEW YORK 








@_ Do you want booklets, folders or other advertising that will put more 


steam in your business ? 
@_ Do you want to dynamite your Toilet Specialties into public favor? 


@_ | evolve ideas and original methods which fit in with your peculiar 
needs. 

@_| create strong selling plans which build business. 
Perfumes and Toilet 


@, Let me submit you a proposition. Articles my 


specialty. 
Bee. Kes 


BROADWAY 


ICING 


200 NEW YORK 








THESE IMPORTANT PRODUCTS 


NEUTRALOL (Petrolatum Liquidum, U. S. P.) 
For making toilet creams 
LANOLINE—-STEAROL—CIRINE WAX 


PETROLATUM, Imported and Domestic 


ZINKEISEN & CO., 


135 William St., New York 
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WE RECOMMEND 
THESE BOOKS 








MANUFACTURE OF PERFUMERY 
PRU esc. dit tp airlian a Grae oe eaten 
ART OF PERFUMERY (Presse). . 
PERFUMES AND THEIR PREPA- 
RATIONS (AskInson) ......... 
COSIE. FICS CROLERR). ... 5 eek us cn 
FOOD AND DRUGS ACT (GREELEY) 
CHEMISTRY OF ESSENTIAL 
OILS AND ARTIFICIAL PER- 
FUMES (Parry)..... 


VOLATILE OILS (GoLpMFISTER AND 


HOFFMAN) . 
TWENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS AND 
gS oe 
U. S PHARMACOPCEIA «uk ccc cc 
NATIONAL FORMULARY.... 
DRY GOODS TRADE DIREC- 
TORY OF THE JU. §. 
SOAPS, CANDLES AND GLYCER- 
INE (LaMBorRNE). 


TOILET SOAPS (Derte Anno KInNG).. 


MODERN PERFUMERY (Many)... 
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koure-Bertrand Fils 


GRASSE (A. M.), FRANCE 














Remit with order, by New York Draft, Money Order or Stamps to 


Perfumer Pub. Co. 


NEW YORK 


100 WILLIAM STREET - 




















Extra Concentrée Pomades 
Concrete Flower Essences (Liquid) 


Solid Flower Essences 








Absolute Flower Essences 








Otto of Roses—R. B. F. 














Justin Dupont 


ARGENTEUIL (S. & 0.), FRANCE 


Artificial (Synthetic) Perfumes 


and Chemical Products 


Special Catalogue will be sent on request 








AMERICAN BRANCH 
New York 
EDWIN H. BURR, MANAGER 


18 Cedar Street 








THE 








Most Valuable Premium 
Coupons Ever Issued 


Our new booklet gives details of a double 
plan for increasing the sales of your products 
through the giving of valuable premiums 
to both the retailer who handles them and 
the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
ment much more cheaply than you can do it 
yourself. Our system is used and indorsed by 
hundreds of manufacturers in all parts of the 
United States. Send for the booklet to-day. 


Manufacturers’ Trade-Mark Association 
JOHN NEWTON PORTER, Pres. 
Dept. P, 2535 Broadway, New York 


AMERICAN PERFUMER 








Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
THE WHOLE WORLD——— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 








SUBSCRIPTIONS 
Edition on 


Regular Separate Leaves 

(SALMON) (BLUE) 
France and Be ae ; 4 ‘ 2o francs 25 francs 
Foreign . : ‘ 4 25 francs 30 francs 


(The special edition is printed upon one side of the page only) 


The amount of subsc ription is reimbursed by: 
2 Coupons of Consultation (5 frs.) of the Technical Office of 
I. 


the M. S. 
4C we fo (2.50 frs. each) for a publication of the Practical 
ibrary of M. S. i. 


Three parts in one binding: 
The Month Scientific and Industrial (Mechanics, Electricity 
Heating, Lighting, Industrial Economy. 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cents for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review, 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based upnon 
the sources, thanks to a unique bibliographice il index cover- 
ing the methodical indexing of the literature of the past eight 
years, as well as to the co-operation of many specialists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage. 





H. SALLE & Co., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, GUM STYRAX, 
AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, 


- - NEW YORK * 








wt RADE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


JOHN NOLTY, Manager 
156 FULTON STREET, Comer of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


NEW YORK 














Do You Burn Candles? 


le 1EFORE. the advent of gas and elec- 


tricity, candles were very good in their 
way. And in a like manner, before the 
advent of JEANCARD’S FLORESSENCES the 
old process waxy (solid) concretes were used ; 
but they contributed only in a small way to the 
proper development of the Perfumery industry. 

Why, then, suffer the loss of volatile aro- 
matic elements and spirits, by evaporation; 
and condone the waste of labor and time by 
adhering to old methods ? 

JEANCARD’S FLORESSENCES are guar- 
anteed to be absolute purely floral products, 
and to contain the odorous principle of the 
flower only, in its most concentrated form. 


Make a thorough test of these products, 
and of the imitations, and you will be satis- 
fied that our claims are true in every particular. 


UNGERER & CO., 
273 Pearl Street, New York. 
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Do You Burn Candles? 


) 2 IEFORE the advent of gas and elec- 


' tricity, candles were very good 1 in their 
way. And in a like manner, before the 
advent of JEANCARD’S FLORESSENCES the 
old process waxy (solid) concretes were used; 
but they contributed only ina small way to the 
proper development of the Perfumery industry. 


Why, then, suffer the loss of volatile aro- 
matic elements and spirits, by evaporation; 
and condone the waste of labor and time by 
adhering to old methods > 

JEANCARD’S FLORESSENCES are guar- 
anteed to be absolute purely floral products, 
and to contain the odorous principle of the 
flower only, in its most concentrated form. 


Make a thorough test of these products, 
and of the imitations, and you will be satis- 
fied that our claims are true in every particular. 


UNGERER & CO., 
273 Pearl Street, New York. 




















THE U. S. P. TEST FOR ROSE OIL 


will bar out of this country some Otto that has been offered in this market. The 
chemists of the Treasury Dept. are giving very close attention to foreign oils; and, 
therefore, interesting developments may be looked for. 

Either specify our Rese D’Or, or buy by test, and save trouble. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria 
NEW YORK OFFICE, 273 Pearl Street 























For Your Fine Perfumes, use 


= ——== Webb’ co. Cologne Spirits———— 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 








imperial Metal Manufacturing Co. wie Se cre ee 


CARL BOMEISLER, Prop. St 420-422-424 EAST 106th STREET 
2 420-422-424 EAST 106th STREET - | NEW YORK 
i NEW YORK , IMPORTER OF 


EM Sprinkicn Tops, Simaamage? CUT-CLUSS BOTTLES 
ae Same Fancy Perfume Boxes 


Bitter-Tubes i a 
Moulds Made for Exclusive Designs eee and Specialties 


MYRBANE OIL 


CERMAN, FAST TO SOAP, PUREST AND FINEST 
ON THE MARKET 


SYNTHETIC OILS, ANILINE AND VEGETABLE COLORS FOR 
SOAPMAKERS AND PERFUMERS 
CORRESPONDENCE SOLICITED 


BERLIN ANILINE WORKS 


213-215 WATER STREET, NEW YORK 














